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2 BILLBOARD 


Classified Advertisements. 


= Bt 


BILL POSTERS’ DIRECTORY. 


‘Two line Displayed Advertisements under <enng 
heading, 25c. for one insertion, 6oc. for three ins 
tions, 75¢. for four insersions, $1.00 for six Inser- 
tions. Larger cards, roc. per agate line 


A. C. H. Mesler, City Bill Poster and 


Distributer, Port Jervis, N. Y. 


Springfield, Onio, H. H. Ty mer 
Acensed City Bill pPoster and itribater. 


Perth Amboy, N. a. Pop. 13, ,000 
Geo. Searles, City Bill ‘Poster and Distribu- 
tor. 


Waverly, N. ¥.. 
Population 10,000. — 
Co., Waver! y; ‘N.Y 


Western Bill re 0: 
Owners of all Advertising Spaces. 
_ Salt Lake City, Utah. 


Sayre, Pa., 
Address, Murdoch, & 


Meadville, Pa. George Knox, City 
Bill Poster and Distributer. Re ference if 
desired. Is a city of 12,000 inhabitants, 
situated on the main line of the N. Y., P. & 
O. R. K.; has targe railroad, machine aud 
car shops, boiler shops. iron works, furni- 
ture factories, etc.,and is one of the most 
enterprising cities of its size in Wesjera 
Pennsyivanla. 


Grand Junction, Cal. § Pop. 4,000, 
Bill Posting, Distributing. Tacking, etc., 
Circulars mailed, or list of names of resi- 
dents of Meso County furnished, best of 
reference. Edwin A. Haskell. 


Leonia, N. J. 
lL. Dethay Bill Poster and Distributer 
ry 000 fe,t of boards. 


Laconia, N.H., pop. 15,000, 
Folsom Opera House, Driving Park and 
Show Grounds, J. F. Harriman, Manager, 
ownsall boards in ~ and suburbs. 


Fort Scott, Kas. . 14. 000, 
Harry C. Ernich, — 3i11 Poster, Litho. 
grapher and Programmer. Cards tacked 
up and samples distributed. 


PuT ForT SCoTT, KANSAS, ON YOUR LIST 


Newport, Ky. G. H. Otting & Son, 


Own and control all boards. Good Service. 


Boonville, N. . £ wm. Comstock, 
ity Bill Poster. 
Owns ann controls all boards. 


Moline, lll. F. W. Stuhl & Co. 
_Bill Posters and Advertising Agents, 


Milford, Mass. Population 10.000. 
W.E.C heney, City Bill Poster, Distributer 
4 So. Bow street. Sole control of ali bill 
boards in city and adjoining towns. 2 
years’ experience in this city. Baggage 
and scenery truck express 


Sioux City, lowa, pop. 40 000, 
Posters, Distributor and Tackers. Wedo 
all kinds of advertising & guarantee work 
Sioux City Bill Postingand Adve srtising Co 

{Licensed} Member A. B. P. A. 


Pasadena, Cal. City Bill Posting 
Co. D. Coyle, Mgr. Geo. P. McClain, Prop 


Indianapolis, Ind., Pop. 105, 436, 
Indianapolis Bill Posting Company, 63 .N 
Pennsylvania Street. 


Los Angeles, Cal. ~ Pop. 85, 000. 
City Bill Posting Uo., 2548. Main street. 
Geo. P. McClain, Pro. KF. E. Holtslander, Meg 


Waukesha, Wis., pop. 9,000, 
All boards owned and controlled by ad. F. 
Mevis, 638 Masn street 


Farmer City, Ill., 
A. H. Shumaker, Bil Poster & Distributer. 


Washing.on, Ind. has a population 
_ of 10,000 ” Write Ei Horral! Bros about posting 
Pana, Ills. Po 

LOU ROLEY, 
4ma boards. 


.7,000. 


Bill Poster, controls all the 
540 ft. of desirable locations 


Bethlehem. Pa., pop. 25,123, 
South and West Pa. Groman Bill Posting 
and Distributing Co. 


James E. Henry & Son, 

Up-to-date Bill Posters and Distributers 

Detroit, Mich. Established 1865, 
Carbondale, Pa. 

Carbondale ¢ ity ill Posting and Distrib- 

_ uting Co. J. O’ Hearn, n, Manager 


Prairie City, Iowa, 
Write io W.3. Parker, City Bill Poster and 
Distributer 

Port Huron, Mich., 
Bennett & Murray, © ley BKiil Posters, Mem- 
bers State Ass’n, L T. Bennett, opera house 


Wilmington, Del., pop. 70,132, 
Geo. W. Jackson, C fy Bill Poster aud Dis- 
_tributer, 907 Orange street 


J.E.V Williams. Oshkosh, Wis., m 
City Bill Poster and Dist ributer, 
and definite service. Population 32 826. 
Own all boards in the city, 30,000 square feet 
“I have troubles of my own: don't—” ete, 

When you write, mention Billboard Advertising. 


Eureka Springs, Ark. Pop. 4,000 


ADVERTISING is the Official Organ of the SHOW PRINTERS’ ASSOCIATION. 


Classified Advertisements 


BILL POSTERS’ DIRECTORY. 


Lima, Ohio. Pop. 20,000, 
. Tirrili, City Bill Poster and —— 
1 


iota r. _ Work promptly done 


Manchester, N.H. Frank P. Colby, 
City Bill Poster, Distributer and Baggage 
Transfer. Address 30 Mauchester st. 


Bowling Green, Ky., Pop. 10,000. 
All Desirable Boards controlled by J. M. 
Robertson, manager Opera House. 


Display Advertising. TO RENT. | 

1000 spaces on bill boards for painted signs 
each 150 square feet. Located in New 
England towns and cities, Location of 
boards qu: iranteed first-class 
0.8. KIE PH, Bill Posting and Painted Sign 
Board Advertising 

447 Main st reet, Fitehburg, Mass 


Louisiana, Mo. Population 10,000. 


C. A. Bragsdale City Bill Poster, Distributer r 


San Antonio, Texas. Pop. 40.000. 
Texas Advertising Co., City Bill Posters 
and Distributers. Office, Alamo Plaga, 
Weckes Bidg. P.O Box 66, 

Signs painted and tacked up, 


Albuquerque, N. M. Pop. 10.000. 

The Hudson Adv. & Bill Posting Co., own 
and control all bill boards, Also do distri- 
buting, tacking, fence painting, mailing. 


Victoria, British Col. Pop. 20.000 
The Vievoria Bill Posting Co. own an con 
trolall bill boards, paintsigusand bulletins 
and does distributing. Address ROBERT 
JAMIESON, Manager, P. VW. Drawer 28 


Laurence, Kas. Pop. 15.000, 
_A.M M. Poff, City Bil Bill Poster and Distributer 


Meridian, Miss. Pop. 15,000, 


L. D. Hoffer, City Bill Poster & Distributer 


Belfast, Me _ F. E. Cottrell, 
City Bill Poster. P.O. box 781. 
20 High street. 

Bill Posting | and Distributing service 


Northfield, Minn. Pop. 4,000. 
U Ensign, Bill Poster and Distributer 
Boas capacity, 90 sheets — 


New Hampton, lowa 
R. R. Garver, Bill Poster and Distributer, 
Cireulars distributed in Northern Iowa. 
Honest work, Reasonable Rates. Reference 


W. E. PATTON, Corinth, Miss, 
Bill Poster and Distributer. Reference fur- 
mind. 


Greenville, Miss.. 
For Bill Posting and Distributing, address. 
_L | Hexter, man: ager Opera House. 


Lee Bros. & Co , City Bill Posters 
aud Distributers. Santa Rosa, (al., 
Population 7,000) 


E. S. Carpenter, Bill Poster and 


_Distributer, Danielson, Conn 


St. Charles, Mo. Pop. 10,000, 
City Bill Posting Co., own and control all 
bill boards, also do Distributing, lacking, 
ete.; circulars mailed, or list of names ot 
residents of =t. Charlies City and County 


Residence 


furnished, Ebe-t«f reference. 
J.N. Mittleberger, Mapager. ob 
Waukesha, Wis. 
Cadwell F. Mevis. City Bili 


Poster and 
Distributer. 628 Malin, t 


Camden, Me. 
Wm. H. temmingway? Bill Poster, 
ciass Distributer of bill of all kinds 


Clinton, Ills. 


John B. Arthurs, City Bill Poster, Manager 
New Ope ra House. 


First 


+ 


H. James, City Bill Poster, Uwne rof 
bill boards in this and adjoining towns. 
Santa Paula, Ventura Co., Cal. 
Pop. 2,000. 8. RK. Jenkins, Bill Poster. z 


Lexington, Ky 
Ramsey & «0. Licensed Bill Posters and 
Distributers, White men do our distri- 
buting. ¢ irculars $1.50 per 1000, one in each 
house; if books, =2 to* per 1000. Samples 
according to size. Satisfaction guaranteed 


Champsign, Ile. 
J. W. Mulliken Bill Posting ©o., Special 
attentien to posting and distr ibuting. t 
| Dalton, Ga. 
D.K McK AMY, 3ill Poster. t | 
Pocatello, Idaho, 
J.W. KELLEY, sifl Poster. : 


| Wallace, Idaho, 


Reliable | 


Coeur d’Alene Mines. J.C. Campbell. Bill 


Poster and Distributer, References, a6 
Caldwell, Kas. 
Ss. H 


+ 


HOKNE K, Cc ity wait Poster. t 


Memphis, ‘Tenn. 

Van Beuren & Co.. Bill Posters 
buters, 224 Second street 

When you write, mention Hillboard Advertising. 


and Distri- 


Classified Advertisements 


AMERICAN FAIR BULLETIN. 


Arabs. A Wonderful Troupe of | 
Performing Arabs; address Jas. J. Arm- 
strong, 10 Union Square, New York City 


M. M. Forsman, Peoria, Ills. 
Makes a spec inlty of Odd, c nique and Orig 
inal Balloon Ascensions, Parachute Drapes 


FIREWORKS, 
Write for our ae seriptive catalogue. The 
Masten & Wells Fireworks Co., Boston 
Shedman’s Coursing Hounds, 


WS Shedman, Ss and ® Centre 


WANTED!! 


Privelege men in all branches, EVERY- 
THING goes this year, The Central 
Ohio Fair, Orrville, 0. Prices reason- 
able and fair treatment. Oct. 8 to Il. 


Proctor E. Seas, sec. & supt. Priveleges 


Chas. Fenz & Co., New York, 
103 E. Mth st. Furnish all kinds of Open 
Air Attractions for Fairs, Fetes, etc 


Balloon Ascensions 
And Parachute Drops cf Every Description 
Wm. B. Hanner, Cincinnati, 0 


Fair Bills and Posters, 


The Donaldson L itho ¢ o., Cincinnati, O 


Fair Grounds Attractions, 


Uf Every Desc ee Cine innati Amuse- 
ment Agency, 27 E. 8th st., Cincinnati, O 


The Only ‘Comedy Attraction for 
Fairsextant Forepaugh’s Yankee Farmer 
James B. Macks, Address, care of Donaldson 
Litho., Co., Cincinnati, O 


Balloon Ascensions, 
Jewell Bros, Aeronauts, Trenton, N. J. 


**Laloo,’’ 
Greatest of all Living Attractions. Address 
Geo. Arlington, SS 9%) Centre st., New York 


” 


Jeakles’ Pooy Hippodrome, 
Strong and strictly first-class attraction for 
Fairs. Chariot Races, Roman Standing 
Races, Pony Flat Races, etc. Address 
E .C, Pratt, Manager, Batavia, I lis. 


* DISTRIBUTERS’ DIRECTORY. 


We can guarantee that advertisers will re- 
ceive honest, reliable service from any firm 
or person whose advertisement appears in 
the following list 

No advertisements received from minors 

References as to honesty and integr.ty 
must accompany all applications for space 


J. E. Stroyer Co., Rochester, N.Y. 


Advertising matter distributed, signs nail- 


edup Try us. Members of Int'l Asso. of 

Dist. of N. A. and Nat’! Dist, Asso | 
Newark. 0. 

Licking Distributing & Mailing Agency. 

Advertising of all kinds handled, siens 

tacked up. Low rates. Keference given. 


ll'4 South Side -quare 


Valparaiso, Indiana, 
Distributir gin Porter co, 


Matawan, Monmouth Co., N. J. 
L loy d's Distributing Agency, Box 67 


St. Charles, Mo, 


B. F. Bruns & Co., Advertising Distributers 


Hackettstown, N. ce 
_ A. McLean, Distribute - 
Newport. Ky. 
G H. Otting & Son, Bill Posters 
tributors, 60% York street. 


Grand Rapids, Mich. 


__ Geor; re Leonard, Rellable Distributer 


Nashville, Tennessee. 
Circulars, etc., distributed, 
$1 DW per 1/00 up. James L. 
street, Nashville, Tenn. 


J. . McGill 


signs tacked 


and Dis- 


cards 
Hill, 3283 Broad 


Seranton, Lackawanna Co., Pa. 


Joon H Beltz & Sons, General Advertising 
Agents, Writetous, 654 Deacon street 


Carthage, Mo. Pop. 10,000. 
Joseph Barratt, Distributer; Sampler and 
General Advertiser 


| Cincinnati, 0. 


Distributing. Reliable, prompt. 
Population 5W,000. Address, 
W. Hi. Steinbrenner, 318 Vine, 


Reference 
Cincinuath 


Wheo you write, menti own Billbourd Advertisiv 


| 
. New York | 


nailed | 


| Classified Advertisements 


DISTRIBUTERS’ DIRECTORY. 


"Weateun Bill Posting Co., 


General pistrituters Salt Lake ity, Utah 


_ I will Distribute Cireulars, and 
Post Bills. Advertisers, write at once, 
BF, Evans, Minster Ala 


Chicago, lils. J. A. Clough, 
Contracts solicited for the distribution of 
all legitimate advertising matter in Chi- 
cago and suburban towns. 


Chas. E. Lord. 


or any partof the State, posting 


Chester, Conn. 
Entire 
also. 


Washington, D. C. 
P. PRINTZ & CO., 730 9th Street, N. E. Dis- 
tributers of advertising matter, Write us. 


Boston, Mass. Pop. 600,000. 
J. F. MeWhirk, General Ady, Distributer 


Manchoster, N. H., 
» J Lefebvre All "kinds of Advertising 
aii r Distributed. P.O. Box 483 


R. Taylor, 


uter, First ¢ ass service. 


Louisville, Ky. 
General — ib 
MZ -econd St 


It Will Pay Distributers 


To keep the'r ads in this column. 


Advertising of allkinds handled 


with care, signs tacked, rates low, reference 
The Licking ist. & Mailing Agency, ll‘, 
South Side Square, Newark. Ohio. 


Cumberiand. Ind. Chas. Caylor 
Distributing matter in Marion and adjoin 
ing Counties 


Marinette, Wis. Menominee, Mich. 
Pop. 15s12— Adjoining Pop. 12,524 
Wm. H. Earle, Mar'nette, Wis Reliable 
Distributor. Your contracts solicited 


Cincinnati, 0. H. E. Meisner 


Distributing, sign tacking. South & Depot 


Moira, N.Y. F.W. Bueklin 


Reliable Distrituter, Reference furnished. 


Millersburg, Dauphin Co. Pa. 
Roscoe C. Hinkle, Distributer, 2 per m. 


. 
. 


_R.H.Johnston’s Distributing Ser- 


vice, 314 Union Trust Bldg St. Louis, “io. ¢ 


Boise, Idaho, Spaulding & Gordon, 

Reliable Distributers and Sign Tackers, 

| We pay rent for our locations and can 
guarantee 

When you write, mention Billboard Advertising 


EXPERT AD. WRITERS. 


Advertisement Writer. 03 
J. H. SUBERS, 4 New Chambers St. N. Y. 


Five neat ads for your business for $2. Send 
stamp for booklet, H. F — Winchester, 
162 Ashford St. Brooklyn, N. Y. o3 


4 Cuts and 4 Retail ad-. for $1.00 
Up-to-date proofs free. Margie Bowman, 
THE Apacs, Buffalo, N. Y 


Robt. Carroll, 


Db. B Archibald, 


Dayton, Ky. 


73 Nassau Street, N. Y. 


c. F. McHenry, Newport, Ky. 


Cincinnati, oO 


Brookly n, N.Y. 
mention Billboard Advertising. 


Geo. Guilford, 127 E Eight st., 


Bert M. Moses, 
When you write, 


Have You Subscribed for 
BILLBOARD ADVERTISING? 


YOUR AUTOGRAPH FREE. 


hited, Roy F 


With a vearly subscription et $1 a fae-sim- 


Heol your snature engraved and plate tor 
pointing sent free, Wrire names with bbrek 
ink on lenclose the amount, 
Litt AMT AD PRETSING 
i ile Be, CUNCINN THO 
tZZLE POLLO, fine ade. idea at $1 a 1000 
Mi ples forstunmp. QUIVER, Buffalo, N V 


When you Write, mention BiUiboard Advertising. 
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BILLBOARD ADVERTISING is the Official 


Bill Posters’ Association. 


A Montuty Resume Or Au Tuar Is New. 


Vor. IV, No. 111. 


Walter G. Cooper. 


And the Advertising of the Atlanta 
Exposition. 


If the difficulties he encountered and 
the disadvantages under which he labored 
were generally “known, Mr.3,Walter G. 
Cooper, Chief of the Department of Pub- 
licity and Promotion_of the Cotton States 
and International Exposition Co., would 
the most remarkable 
achievement in the field of advertising 


be credited with 
that has been accomplished in late years. 
This a broad and sweeping statement, but 
is made advisedly and with full knowledge 
of the facts. 

As it is, the wonderfully systematic and 
thorough manner in which he has done his 
work has established a reputation for him 
which will create a lively demand for his 
services by great enterprises of a similar 
nature. 

Hampered by appropriation, which, 
when the territory to be covered is consid- 
ered, seemed not only meager but abso- 
lutely inadequate, and with the country 
ina jaded condition, owing to the proxim- 
itv of the World's Fair and Midwinter 
Exposition, he has nevertheless succeeded 
He has covered 
the North, the South, the, East and the 
West as they have never been covered be 
fore 


in his everv endeavor 


He has placed the big show in ev: 
dence in every province of Canada and 
reached every town and hamlet in Mexico, 
South and Central America. In England, 
Ireland, Scotland and Wales, his work is 
apparent on every hand, and even in far 
otf South Africa, Australia and New Zea 
land the people are talking about Atlanta 
and her fair 

Just how he managed it, no one seems 
to know. He combines executive ability 
of a high order with great determination 
of purpose, Those characteristics, togeth 
er with a rare courtesy, fine diplomacy 
and persistent and systematic application, 
undoubtedly account in a great measure for 
the success that has crowned his eff rts; 
but what other potent forces he has en- 
listed in 
mined 


Mr. Cooper is tall, dark and slender, at 
first glance he seems bold and distant. It 


his services remains undeter- 


is only assumed howe, er, for a more good 
natured, warm-hearted person does not 
exist. The forbidding air that envelopes 
him at first touch, is only a trick which 
he employs with great success and much 
tact, for he puts a good solicitor on his 
mettle from the start, and after having 
made him work to get his attention and 
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- ’ 
excite his interest, he thaws out and un- 
bends gradually, passing from indifference 
through varying phases of mild curiosity 

active interest finally 
appreciation, but always keeping his man 
putting in his best licks and eventually 


sending him away a warm supporter of 


and enthusiastic 


the exposition, bent upon working for it 
whenever opportunity affords 

Then too, he writes a wonderful 1 tter 
one that commands attention and secures 
consideration, as witness his work among 


tional and patriotic small 


change out of rare courtesy and affability, 


pride, and 
he kept up the never-ceasing campaign. 
Dry figures and bare facts were transform- 
ed by his deft touch into bright and read- 
ible sald trifles became 
spicy articles, and the mere happenings, 


paragraphs. 


passing through his hands, emerged in 
the shape of valuable news, to which col- 
wmns were devoted 

It was on the .billboards however. that 
he fairly supassed himself, and the work 


George W. Jackson. 


newspapers from which he secured con 
cessions that ordinarily monev would not 
buy. Geo. P. Rowell, in his palimiest days, 
never approached the results that he has 
accomplished single-handed and alone. 

Tody Hamilton and Frank Perley, Chas 
Stowe, Whiting, Allen, all kings in their 
line, will be among the first to testify to 
his really marvelous work 

When appropriations gave out, he never 


hesitated, but making capital out of sec 


tccomplished stamps him a genius of the 
first water 

Two hundred and fifteen thousand 
sheets of paper was the amount required, 
and the funds at his command were insuf- 
Noth- 


at it, determined to 


ficient to pay for the printing alone. 
ing daunted, he went 
yet on the boards, and in less than a week 
trom the time he took the matter up, he 
had all the more important lithographic 
establishments fairly fallin 


over one an 


BRIGHT AND INTERESTING ON THE Boarps. 


PRICE 1o CENTS 
PER YEAR, $1.00 


other in the effort'to obtain the privilege 
of competing for the contract, and cutting 
each other's prices. He plaved one 
against the other with adroitness for sev- 
eral weeks, eventually “placing his order 
ata figure which, heretofore, has been ab- 
solutely unheard of. But even then nota 
cent was left for distribution and bill post- 
ing. At this point he turned his attention 
to the railroads, and by allowing (?) them 
to use the exposition poster for excursion 
billing, he got his paper on the boards 
without cost, saddled them with 


pense of distributing rt, (it went by ex- 


the ex- 


press deadhead ) and earned their gratitude 
by not making any charge to them, for the 
stands themselves. 

Truly the exposition has been advertised 
thoroughly, internationally advertised . 
No more fitting tribute can be paid Mr- 

* ] 
Cooper than to sav, that he has done hi 


work systematically, 


thoroughly and 


completely. 


The Value of Advertising. 


There are men in every 
not advertise You may not know them. 
Very few do. They call themselves busi- 
ness men, but they are not Everybody 
who is in business is not a business man 
by any means. You find the man who 
does not advertise in the dark side streets, 
with dingy surroundings and a general 


town who do 


air of duapidation hanging about him. 
He is not really in business He is only 
hanging to the ragyed edge of the busi- 


ness world. Retail merchant frequently 
yet the idea into their heads, that, because 


they sell things that the public must have, 


and sell on a low margin, advertising 
would not help them any There never 
was a more erroneous notion. Judicious 


advertising will any legitimate 
.and the grocer, the dry goods 
merchant, anyone who has anything to 
sell, and does not use his local paper and 
in other wavs keep himself betere the 
public, is neglecting one of the most pow- 
ertul aids he can find in his efforts to at- 


, M . 
tain success Press and Printes 


Increase 


business 


GEORGE W. JACKSON. 
The subject of this sketch was born about fifty 
ago in Wilmington, Del.; is the city bill 
and distributer; his father started the 
George, at/the early age of ten 


vears 
poster 
business im 1853 
years, posted his first bill, and has kept contin 
ually at it with the exception of one season when 
he was with the Nixon Cremorne Circus early in 
the ‘‘6o’s,"* and his with Uncle 
during the late war. He comes of rev 
stock. He has in the last twenty 


and restored to their parents and guardians overt 


service Sam 
olutionary 
vears hunted 
1,500 stray children, tree.of charge He is gen 
erally known all over Wilmington and through 
out the State as a man of good heart. In his 


habits he is temperate; in business prompt and 


reliable to be brief, he is a 


thropist and humanitarian 


patriot 


philan 


H. M, A, 
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BILLBOARD ADVE 


THE BILLBOARD ADVERTISING. 


If an experience of, over 28 States, managing 
billboard’work, is worth anything, I would sug 
gest some very radical changes in the present 
system. ; 

While, there is little doubt that the billboard 
is one of the most effective modes of advertising 
we have, the fact must not be lost sight of that it 
is only auxiliary. 
the 
and dead-walls of 


It is just as useless to exploit 


virtues of aware uvon the theater boards 


cities without house-to-house 
cireularizing as it would be to sell a complex 
machine to a novice without directions for using 
the same. He might learn, but, nine to ten, he 
would misappiopriate every screw and nut in 
the experiment. Billboard advertising—or, as it 
might be more aptly put, billposting—has grown 
into such wide proportions in America that we 
grow reckless with our manner of doing it, and 
The fact is, 


cases of 


are inclined to be injudicious in it 
bills—except it 
troups and shows generally—are 
longer an attraction to the moneyed and inte 


lithographic opera 


not only no 


ested poriion of citizenship, for an idea has be- 
prevalent almost, that it is a 
“—shows the 


come sign of 
to hesi 
tate long enough to gaze ata billboard. Unhke 
the newspaper ad, in this respect, the bill should 
contain as little reading matter as is consistent 
with good sense, going at the observer in a 
straightforward manner, and, if illustrated at all, 
illustrated in such a way as to hold the eye of 
the most casual reader, until he gets something 
worth remembering, and carries it away with 
him, and purchases the goods, if it be in line of 
his needs. 

Get up something original. If illustrated, let 
it be black and white only, and the work of some 
first-class artist, and let it impress the beholder 
with the originality of the design, and a much 
greater effect will be the result. 

Of course, for country advertising, a little dis- 
play of pictures may be more readily observed 
than in the large, busy, hustling city—but never, 
if possible, fall into the age-worn idea that the 
people who use medicine, or buy gums, or wear 
fine collars, are like children—ready to be at- 
tracted by any glaring picture, posted regardless 
of its aptitude to the wares advertised. Get up 
large black and white letters ;,come at the ob- 
server with a plain statement of what you have ; 
convince him by your brevity, and attract him 
by some originality, and no matter how many 
hundreds of flaring head-lines of ‘$50 Reward, 
or “Another Wreck,” may be posted near your 
bills, yours will have that steady, consistent, yet 
powerful, influence that characterizes a good 
thing which everybody knows is good, and 
which is so because it has good backing. The 
cataract may be heard miles away, but it is only 
the slow, bending, smooth river that will bear 
the burden of commerce upon its bosom. 


“ mustiness rustic in one 


ARTHUR T. ABERNETFY. 
In Priners Ink 


. BOLD ADVERTISING. 


There is no use advertising in a half-hearted 
way. ‘Somebody, we don’t remember just who, 
said: ‘tHe who asks timidly courts denial.’’ This 
is as true in advertising as in anything else 
One of the best things an advertisement can do 
is to convince readers that the advertiser is in 
dead earnest about his business, that he means 
what he says and expects to be believed. 

A manufacturer or dealer ought to believe in 
his own goods. He ought to be in love with his 
business. If he states his belief clearly, forcibly, 
earnestly, in his advertisements, it will kindle 
belief in others and he will gaintrade. One of 
the best advertisements I ever saw, says and ex_ 


pert, was that of an electrotyper. It was quite a 


good sized advertisement, and the biggest line - 


in it was this: “I want your work.” It was a 
direct appeal to everyone who saw the advertise- 
ment. 

There was no mistaking what that advertisc- 
ment was for. The man was after business, and 
he didn’t care who knew it. He went on to say 
why he ought to have the work he wanted. Of 
course businesses differ, but all businesses are 
more or less alike, and all advertising has on¢ 
object, It is meant to sell goods. There is nouse 
trying to disguise that, and it is no use trying to 
make peopie believe that you are in the business 
for any other reason than a desire to make 
money.—7he Il’e 


7. fern Stationer, 


Advertising 7s. Notoriety. 


. Do advertisers, or at least advertising placers, 


discriminate as they should between advertising 
and notoriety Advertising usu. Ily produces a 
sort of notoriety, but, if it be of the right kind, 
also produces positive returns in increased sales 
and profits. Notoriety brings an individual ora 
firm into notice, but may not add to the income 
orto the business. The craze for circulation and 
diteet returns is largely the result of an ordinate 
desire for notoriety. 
the value of an 


The custom of measuring 
advertising medium by the 
claimed circulation or the number of postal card 
auswers to an 


advertisement is altogether too 


commor. In fact, the reputations of some of our 
leading publications Gepends chiefly upon extra- 
and a 
trained constuency, who send postal 


vagant claims of circulation carefully 
cards for 

oles, catalogues or anything else offered for 
sunples, catalogues or anything else offered for 
litle or nothing. Notoriety 


Any sort ofa bright, c 


is easily obtained 


itchy advertisement ina 


popular medium will food an advertiser with 


applications for samples or catalogues and esti- 
mates of the cost of the «lv. 
publications 


riisement in rival 


Unfortunately the actual advertis- 


iag, the net business results, are usually in in 


verse proportion to.ihe answers received. Of 
course there are articles of universal use which 
can be sold throngh indiscri 
and the successful adv 


advertising, 


ement of these articles 
in papers of general circulation often mislead 
advertisers of articles, the use of which is limited 
to certain classes. For example, Sapolio is used 
everywhere, in the city as well as inthe country, 
while ice-cream freezers are as a rule only used 
in suburban districts and country villages. Type- 
writers and lawn-mowers are used by distinct 
and widely different classes, and yet we often 
see them advertised on adjoining pages in our 
magazines. 

If then, an advertiser or an advertising placer, 
seeks notoriety because he has an article of gen- 
eral utility, or to gratify his vanity, he should 
patronize papers or magazines having a general 
circulation, but if he is advertising an article of 
limited use, he is very foolish if he follows the 
leadership of so-called ‘“‘experienced’’ and 
cessful” advertisers. 


“sutc- 
In these days of trade and 
class publications he can easily select a paper 
which goes directly tothe people he desires to 
interest in his products. Other things being 
equal, a paper which is taken chiefly by the 
owners of homes should be the most valuable 
medium. Of these there is a class of papers 
which are not appreciated or patronized by the 
advertisers of household or domestic articles as 
they should be. I refer to such papers as the 
Rural New Yorker, Countrs 


and Forest, 


Gentleman, Garden 
imerican Gardening and similar pub- 
lications. This class of agricultural and horticul- 
tural publications are taken almost exclusively 
by the owners of farms, suburban estates or 
couutry homes, who spend, say $2,0co per year 
for utensils and articles for the home and family. 
Asa rule they usually dotheir own purchasing, 
and are easily influenced by advertisements. 
The readers of the average city newspaper and a 
large proportion of the higher trashy, illustrated 
papers purchase very few articles for household 
use or ornamentation. Their money goes for 
clothi.g, bicycles, theatres, liquors, cigars, and 
They know 
little, and care less, about wall paper, erometors 
or Ashton’s salt 
paper of general circulation will show at once 
either that wofully misled by 
agents, or do not discriminate with wisdom. I 
am more and more inclined to think that judi_ 
cious and profitable advertising consists in mak- 


to the hotel or boarding house. 
An analysis of almost any 


advertisers are 


ing a plain statement directly to possible cus- 
tomers. I should find out what papers were 
read by my customers, and the relative influence 
they exerted upon them 


selections regardless of ‘“‘claimed” 
g 


I would then make my 
circulation or 
rates per thousand, and say to these readers just 
what I would say to them over the counter or in 
my salesroom. This is advertising business ; all 


else is a combi1 


ition of eccentricity and 4n inor, 
dinate desire for notoriety. 
J. H. Grirriru, 


Profitable Adversising 


PATRONIZE the man who advertises You do 
not visit your neighbors unless asked to, and do 
not attend a party or wedding without an invita 
tion ; then why should you intrude on the priva 
cy of a storekeeper without an invitation’ Buy 
of the live business man, who not only invites 
you to come to seé him every day, but educates 
and keeps you posted on what is popular in his 
The Western 


line uv 
line of goods Sialioner. 


ROBERT L. AN 


ERSON. 

In compliance with the editor's request Mr. An 

derson furnishes us with the following sketch 
In giving to your readers a brief description of 

my life and connection with the bill posting 

which I 


business, of and 


president 
manager, it must necessarily be very bricf, and 


am now 
many of the varied and amusing experiences, 
known, I presume, to all bill posters, be omitted. 
I was born in Liverpool, Englan-1, September 15, 
1860, where I remained until I was 21 years of 
age, associated with my fatherand four brothers 
in the show card and printing business. In the 
year 1879 I was converted a Mormon and emi- 
grated to America in 1882, and settled in Salt 
Lake City. There I found a new country and 
an entirely different field of labor. There were 
no show cards used, and as my capital was very 
limited, I resorted to manual labor, and worked 
upon the railroad. Later I procured employ- 
ment ina sign and paintshop. From New York 
City my father came out West, when we decided 
to engage together at sign writin We con- 
tinued to work together for some time when two 
more of my younger brothers came out to Utah 
These boys, especially Scott Wm. (who is now 
secretary and treasurer of our business), was a 
better sign writer than I, continued with my 
father, and it was suggested by one of our local 
newspaper men that we try the bill posting 
business. To this I consented, a license was 
procured and a out “city bill 
poster.” The amusement houses at this time 
owned all the boards and locations, and could 
employ whom they pleased to post their paper 
My first experience in posting was displaying 
one sheet posters for tobacco 


shingle hung 


Our newspaper 
friend sent the tobacco agent to usin reference 
to putting out his work. When he asked our 
price we did not know what to tell him, being 
ignorant of the craft in any way. i told him 
that we wished to be in accord with other states, 
and asked him the price paid in other towns, to 
which he told us 3c. per sheet for thirty days 
“If he had said ic. it would have gone out just 
the same.’’ Anyway, I sauntered forth with my 
roll of paper in one hand and my brush and 
bucket of paste in the other, onto the highways 
seeking or stealing a ‘‘daub,'’ in mortal fear of 
arrest. It soon became noised about that there 
was a new maninthe field. A few weeks later 
I was appointed theatre bill poster, and my first 
stand to cover was with the “ Lights ‘o London,” 
a 32-sheet lithograph of the ‘Union Square"’ 
Company, and it took me about two hours to 
cover this board, and I used a ladder to all but 
the bottom sheets We have met with very fierce 
opposition, but during our career thus far have 
never been convicted of any unruly or unlawful 
act. Believing in Brigham Young's policy ‘that 
it is cheaper to feed the Indians than to fight 
them,"’ we sought the opportunity to buy our 
opponents out and thereby settled the difficulty 
that was ruining our business 

Slowly and surely we wrested from the thea 
tres all of the bill boards and locations, and on 
the 18th day of April. 491, we incorporated our 
business with $5,000 capital, fully paid up — Fol 
lowing the march of progress, we united out 
selves with the “Associated Bill Posters’ Asso 
ciation in April, 1593, and we hope to work in 
coujunction with that body to elevate and im- 
“ope the moral and financial standing of the 
ALL posting business 


ROBERT L. ANDERSON, 


Manager Western Bill Posting Co 
Ciry, Uran 


SALT LAKI 


. traveling to 


RTISING is the Official Organ of the OHIO Bill Posters’ Association. 


Road-Side Advertising. 


The man from the city spending his vacation 
in the country is surprised to see the large 
number of signs painted on fence-rails, rocks 
sides of barns and fastened to trees, intorming 
passers-by where togo for dry goods 
The similarity in 
this kind of advertising is noticeable, all the 


without 


clothing 
furniture, stoves, seeds, etc 
signs containing about the same matter 
regard to the business represented, Occasionally 
than 


cTOss 


one firm, more enterprising others, will 


erect guide boar ls at the oids, Lut it is 


seldom that anythiag else out of tie ordinury is 


seen 
Phis roacd-side advertising has its value It is 
to the country people what street car advertising 


is to those 


inthe citw. and the signs should be 

made just as attrictive as the strect car cards of 

nowadiys are, but, of course, on a scale to suit 
the different conditions 

Phe country merchant shoul! place his sign 


boards at trequent tutervals, and they should be 
Phen he 

to tit the 
be so attractively gotten 


of a uniform shape and size should 


have printed a series of cards of a size 


boards. These cards can 
up that the attention of travelers along the high 
way will be drawn to them 


the cards might be illustrated and 


some of 
contain only afew words of matter, while others 
should be without pictures, but with a few catch 
words in type It must be 


bered that these cards will be at 


very large remem 
feet 
away from the readers, and notype too small t 


that 


least ten 


be easily distinguished from distance 


should be used. 
The cards should be put up so that a 
the 


Changes should be made as often as once a week, 


person 


town may sec whole series 


Where number six has been number cight may 
do some good, and so with all the others 
A trial of plan similar to this is recommended 
to merchants who seek the country trade. Of 
course it will not take the place of newspaper 
advertising, but can be used in addition to and 
in connection with it 
J. Freep Wricnt 
Printer 


* Ink. 


JAMES A. CURRAN, 


Our first page this month contains a very good 
picture of James A President of The 
Curran Bill Posting & Distributing Company, of 


Curran 


Denver, Pueblo and Colorado Springs, and also 
Treasurer of the Associated Bill 
ciation of the United States and Canada 


Posters’ Asso 
He was born in New York City, July 41, 1855 
and came West with his parents to Kansas City 
in 1869, where he worked for Mel Hudson, who 
was, and is still, manager of the Coates Opera 
House, and city bill poster. From there he went 
to Fort Scott, Kansas, and had the bill boards in 
that city in the 
and went traveling through the South, getting 


years '74 and '7s. He sold out 
up different advertising schemes for the hotels 
During the season of ‘75 Hot 
Springs Ark., and owned the bill boards there 
He returned to Kansas City from there, and went 
to Leadville in the year 1880, when the Leadville 
, He started the 
bill posting business in that silver camp, which 


he located in 


boom and excitement was on 


the highest priced city for bill posting at 
The prices he got for theatre work 


was 
that 
was at the rate of 6 cents per sheet ; lithograph 


time 


ing, 5 cents a sheet; posting or hanging half 


sheets, ;cents each. These were good old days, 
and you could spend nothing less than 25 cents, 
and all companies played week stands, 

The contract he 
Louis EK. Cooke, who was general agent for W 
W. Cole's New Vork and New Orleans Circus, 
then on their way to Australia. Mr. Cooke paid 
at that time at the rate of so cents per foot for 
hey could well afford 


first circus made was with 


bill boards in that city 
it, as the admission price was $1.50 and $2.00 
The next year he contracted with Mr, Cooke on 
his return from Australia, and also broke in one 
or two new mining camps ° 

In 188: he located i Denver, bought out two 
opposition firms, and organized what is now 
known as The Curran Bill Posting & Distribut 
ing Company, Denver, Pueblo and Colorado 
Springs, whose business compares very favor 
ably with any other bill posting plant in the 
United States in regard to service, locations, and 
systematic manner of running the business, as 
each line of business is managed separately by a 
department manager 

Mr. Curran has also been elected President of 


the Rocky Mountain Bill Posters Association 
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BILLBOARD ADVERTISING is the Official Organ of the MICHIGAN Bill Posters’ Association. 


Bill Posters’ Notes. 


‘The Southern Bill Posting Association, 
cunbracing the states of Jouisiana, Miss- 
issippt and Alabama, isin process of organ- 

wuoen 

Spaulding & Gordon, of Boise City, 
idaho, are the only members of the Asso- 
Bill at that 
They are much exercised over the 


ciated Posters’ Association 
pomnt 
fact that the Capital City Bill Posting Co. 
of the same place, advertise that they con- 
trol all boards and available places for 
posting in the city of Boise. Messrs 
Spaulding & Gordon deny this assertion 
vigorously 


1. D. Hoffer, of Meridian, Miss., is one 


of the progressive bill posters of the 
South 
Mr. Joe Brown owns the boards at 


Jackson, Miss. 


The largest permanent bill board in the 
world, that owned by Durkee & Callahan, 


of Pittsfield, Mass., is at present entirely 


covered by Primley’s Chewing Gum 
paper 

Business is very good in Montana. The 
boards look bright with new paper. Re- 


newed activity in the mining districts 1s 


improving business all over the state. 


Mr. Geo. H. Leonard is one of the bill 
posters who knows how to work up local 


potronage. Read his letter in another col- 


The John Chapman Co., Cincinnati, are 


ilways on the lookout for new locations, 
and notwithstanding the fact that they al- 
ready have one of the largest lists in the 
country, they are continually adding to it. 
work to 
them are always sure of a good showing 


The advertisers who send thei 


What might be stvled the 
City 


New York 
(Association has been instituted in the 
Metropolis t consists of Van Bueren & 
Co., Harry Munson and Messrs 
& Clark 
by-laws, or rather to be more exact, a con- 
tract and 


Reagan 
They have a constitution and 
agreement governing certain 
rules which thev are 
They 


where all differences and disputes are ad- 


all doing business 
under have meetings each week 
justed and settled, and a set of fines rang 
ing from $so to $300, for violations of any 
of the rules are imposed Each concern 
has several thousand dollars in the forfeit 
fund, which is deposited in a prominent 
deal 
works to perfection and itis the opinion 
of the parties interested that they have 
with all tnll 
board fights in New York in the future 


Trust Company So far the new 


succeeded in doing away 


the 
isa 


from 
York, 
unique and valuable paper for advertising 


Bill 


Brains, published weekly 
Downing Building, in New 


solicitors 


posters too can read it 


with profit 


wee 
sell his 


Tirmmnill, of 
business 


Lima, Olio. wants to 


Here is a chance for 


some live man 


Atlanta, Ga 
of an enormous amount of work at 
present, on account of the Cotton States 
Exposition in that city. Every advertiser 
is satisfied with his showing. 


Dooley of 


M.J 


Care 


. is taking 


Lexington, Ky. Sept. 26, 1895, 
LpIrorR BILLBOARD ADVERTISING, 
DFAR Sik-—I the bill 


posters who read vour valuable paper will 


stippose many 
not object to hearing from the boards in 
Lexington, the Hub of the Blue 
I would be feeling blue about 
not getting the first prize for my ad. were 
it not for the fact that business is so good. 
Betore I Ab- 
VERTISING, my boards were often ragged 


Grass 
country, 


advertised in BILLBOARD 
and I had to have our own paper posted to 
keep them looking respectable, the Opera 
House and one or two commercial advertis- 
ers were about the only customers we had, 
but as soon as our ad. appeared in your 
paper work commenced to come in, and 
has not ceased coming yet. Wenow have 
on the boards, Star Tobacco, ( renew every 
month), Primley’s Gum, with all we can 
put out judiciously for another thirty days 
Coca Cola, Warner's 
Safe Cure, Tansill’s Punch, Peruna, Aunt 
Jemima’s Pancake Flour, etc. Local pa- 
per for Kentucky's great trots, and more 


merchants than ever advertised before. 
be 


show, Pabst Tonic, 


The 100 copies of BILLBOARD ADVER- 
TISING | subseribed for have brought us 
more business already than’] ever expect- 
ed, although but two numbers have been 
received as yet, we have received orders 
three who have 


from merchants 


never 
tried bill posting, and I know that the 
order came through their reading the 
paper. One order was from a florist; we 
gave him a $50 contract as follows: painted 
and posted six stands 4x7, engraved, print- 
ed and posted 300 one sheets, all 30 days 
showing, distributed 3000 addressed fold- 
ers, all for $50. This is a cheap contract, 
but a good starter for a local man. A 
dry goods firm gave us an order for a one 
sheet engraved, printed, posted, 300 for 
$25. thirty davs show. We cut them out 
a pine block and have them printed, so 


of 
that the customer has only to give his or- 
der for bill posting and you do the rest. 

Boys this is a good scheme; try it. Every 
bill poster can afford to send 50 or a 100 
BILLBOARD ADYERTISIKG to 
the business men of their towns. We have 


7 


omy 


comes of 


used them two months, and can 


trace over one hundred dollars worth of 
business as a direct result of their reading 
the paper, }Have had several more talks 
with others it interested, which will result 
in more work 

We had to increase the number of our 
billboards (holdings, ’'as Gude would say, 
or “hoardings,”’ as Brother Donnelly of 
have to build 


Rosting,"* savs) and will 


more unless this thing stops 
. ° . ” 

Mr. Bert Moses, expert ad writer, of the 

city across the bridge from Gotham, takes 

me to task for being flip, and using slang 


x. 


but gives me credit for having the best 
Moses 


probably knows how to write ads gener- 


bill posters ad in the paper Mr 


ally but he ought to know that my ad was 
but 


it was bill posters votes I was after as well, 


not altogether for catching business 


If I had received first prize, the space for 


twelve months, I would have had time to 
lookout for business, but as 1t is ] got more 
business than I ever expected to have in 


Lexington 
. 


. . 

Wishing BILLBOARD ADVERTISING and 
the bovs that read it unbounded success, 
I am, 

Yours fraternally, 


Louis H. RAMSEY. 


ASSOCIATIGN. 


The Rocky Mountain Bill Posters’ Association 
was organized at the Windsor Hotel, Denver, 
Colorado, on August 27, 1595, at 2115 P. M., where 
they held their first annual contention. “The 
following billposters were present or represented 
by proxy : 

COLORADO.—A. H. Searles, Colorado Springs 
John Coleman, Leadville ; Jos 
Jas. A. Curran, Denver; H. L 
Merkel Bill Posting Co., 


ROCKY MOUNTAIN = POSTERS’ 


A. Quinn, Victor 
Rice, Durango ; 
Cripple Creek ; W. S. 


Cowles, Glenwood Springs Jesse Mitchell, 
Pueblo; John B. Ledou, Aspen; Edw. A. Has 
kell, Grand Junction ; E. W. Paine, Buena Vista 


Jos. Campbell 
WYoOMING.—Er Friend, Cheyenne 

quhardt, Laramie 
NEW MEXICO 

Albuquerque 


toulder ; Chris Taylor, Trinidad 
Wm. Mar 

4A. Schumaker, Evanston 
Hudson Bill Posting Company, 
Cc. Tamme, East Las Vegas. 

Mr. James A. Curran was elected temporary 
chairman; Mr. Chris. Taylor was elected tempo- 
rary secretary 

The Committee on By-Laws and Organization 
reported 

The By-Laws and Constitution were read, and 
adopted as read 

Motion was made and seconded not to allow 
outsiders the privilege of tacking, posting, or 
distributing in any of , 
license. Carried. 


our towns under our 


General remarks made on business by several 
of the members present, that we would stick by 
the Constitution and By-Laws of the Associated 
Bill Posters Association of the United States and 
Canada. 

The subject of prices was thoroughly discussed 
and all members voted unanimously to maintain 
the prices that were made at the last National 
Convention, at Detroit, Mich 

The following officers were elected for the en- 
suing year: President, James A. Curran; Vice- 
president, John Coleman, Leadville ; Secretary, 
« hris. Taylor; Treasurer, A. H. Searles 

The Association starts out with good member- 
ship, good feeling, and the prospect of improv 
ing each year. 

After other general remarks were made by the 
several members, we adjourned till our next 
regular meeting 

Tuesday Evening, through the courtesy of the 
Tabor Grand Opera and Mr. Fred E. 
Wright, Manager of Hoyt’s ‘A Black Sheep," 
we enjoyed the Invitations were also 
extended to the different members by the man- 
ager of Elitch’s Garden, Manhattan Beach and 
the Orpheum Theatre, all of which were ac- 
cepted, anda vote of thanks tendered to them 
all, with our heartiest and best wishes 


House 


show 


©. P. Fairchild, of Covington, Ky. has just com_ 
pleted some clegant new boards in prominent 
locations 


He has also issued a very attractive 


list in the shape of an S-page booklet 


5 


OHIO BILL POSTERS’ ASSOCIATION 

A special called meeting of the Ohio Bill 
Posters’ Association was held at the Upton Hotel 
yesterday, with representatives present from 
Cincinnati, Cleveland, Toledo, Findlay, Spring- 
field, Youngstown, and many other places. The 
object of the meeting was to adopt the scale of 
the national convention, held in Detroit, in July, 
and to classify the cities and smaller towns of 
the state in order to regulate the membership 
fee sothat posters from the smaller towns can 
join the association. It was also decided to 
make Columbus the regular meeting place of the 
Association, on account of its-central location 
The second Tuesday of May in each year was 
designated as the time of the regular meeting. 
Four new members were taken in, as follows: 
P. H. Murphy, Barnesville; S. FE. 
Galion; John Kuhn, Hamilton ; 
New Philadelphia. 


Ribreitz. 
S. W. Scott 


The following members were present or re- 
presented: Bryan & Co., Cleveland; The John 
Chapman Co, Cincinnati; Miller Brothers, 
Columbus; George W. Bills, Toledo; Wolf 
Brothers, Dayton; City Bill Posting Company, 
Akron; Canton Bill Posting Company, Canton ; 
S. C. Rook & Son, Youngstown; H. H. Tyner, 
Springfield; Charles J. Vogal, Stevbenville 
Charles P. Rodgers, Sydney; S. W. Scott, New 
Philadelphia ; Philip P. Oliver, Findlay; Mrs. 
John McQuigg, Ironton; Mrs.W. D. Parr, Zanes- 
ville; H. B. Smith, Washington C. H.; W. C. 
Tirrill, Lima; W. R. Sargeant, Marion; J. J. 
Geeseman, Fremont; R. W. Elliott, Warren; 
Charles H. Eddy, Painesville; J. M. Harkness, 
Norwalk; W. W. Bruce, Elyria; L. W. Ely, 
Wellington ; Fitton Bill Posting Company, Bel- 
laire; W. S. Pruden, Geneva; W. J. Carney, 
Crestline; B. A. Brewster, Kent; L. W. smith 
& Son, Ashtabula; Frank P. Hagans, Coshocton; 
W.H Devlin, Delphos; Charles E Hammond, 
Cambridge ; C.O Taylor & Co , Urbana; Hixson 
Bros, Piqua; William W. Bridge, East Liver- 

S. Culbertson, Wellsville; John Kuhn, 
Hamilton ; W. A. Brown & Co., Kenton. : 

The association is organized for the protection 
and improvement of bill posting, and they cover 
a territory with a combined population of nearly 
a million and a half of people. The officers of 
the association are: H. H. Tyner, President, 
Springfield ; W. C. Tirrill, Vice-president, Lima; 
Charles F. Bryan, Secretary, Cleveland; Philip 
B. Oliver, Treasurer, Findlay 


pool : 


The Chicago bill posters’ war isover. Every- 
thing has been settled amicably. The American 
Bill Posting and Advertising Co. is taking care 
of some large contracts and ready for more. 


Bill posters should send to Hennegan & Co. 
for some of the three sheets which they adver- 
tise in this issue. They will help business and 
improve your boards. 


127 N. Fifth Street, Cor. Cherry, 


ELDER, JENKS & RABORG 


*‘IEExcelsior’ 
Circus Paste 


—AarD—; 


Bll L POSTERS’ BRUSHES 


Made of Hard Wood head, 
best long Russian Bristies, ; 
copper wired. The most 
practical and reliable brust 
made. 

Will not come apart. 

Used and recommended 
by Barnum Forepaugh and 
the leading Cireuses and 
Bill Posters throughout the 
United States and Canada, 


Size y ineh. 
Pr'ee $30.00 per doz. 
$3.25 Each. 
Extra Extra for Circuses 
$40 00 per Doz. $4 00 Each. 


Sent C, O, D. to all parts ot 
the Country 


ELDER, JENKS & RABORE 


i B8 Brush Manufacturers 


PHILADELPHIA. 
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8 BILLBOARD ADVERTISING is the Official Organ of the KENTUCKY Bill Posters’ Association. 


FUN ON THE BOARDS. 

During my early experiences as an advertiser, 
on the road it was nothing unusual to find a bill 
poster who could neither read nor write, and some 
of the illiterate ones were pretty keen fellows 
too, and done business in quite important towns 
They shrewdly concealed their ignorance, and 
having once seen a streamer or three sheets, 
“follow copy,”’ as well 
But I never found one 
so dense that he could not compute to a cent just 
the amount due him for his services. 
ahead of the Arlington 
across a bill poster at Canan- 


” 


properly arranged, could 
as an expert compositor. 


In 1868 when I was 
Minstrels, I canse 
N. Y., suffering from a bad spell, Camilla 
Urso was to fiddle with a band of singists in con- 
cert at that town, and the Hebrew manager had 
economically printing ahead, 
The dis- 


daigua, 


expressed the 
saving the expense of an advance man. 
play consisted of a small stand and a streamer, 
“Camilla Urso.”’ 

The bill sticker was stuck, and called a friend 
to his assistance in properly arranging the. bill. 
The friend thought that Urso, as laid out by the 
printer was a mistake as it “spelt nothing,” that 
Urso was a name never occurred to him, but he 
did discover that the letters spelt S-O-U-R 
up went the streamers all over town, 
Sour. 

How the Hebrew manager did howl when he 
came to town. As forthe star of the evening, she 
was nad enough to smash her violin. 

Anyone who has travelled in advance of the 
circus, will appreciate the following : Once upon 
a time the Adam Forepaugh Shows was touring 
the country, displaying on the boards a great 
poster illustrating “‘Adam Forepaugh’s Foreign 
Agents Searching For Features.” Of course 
Adam's agents were pictured mounted on camel- 
back, treating with the natives for beasts and 
beastesses. 

The contractor that season had done himself 
proud in hunting up cheap hasheries for the bill 
board boys to feed at and by a little manipulation 
of the letters from foot streamers, they made the 
line on the big poster read: ‘Adam Forepaugh’s 
Agents Searching for Twenty-five Cent Meals,” 
and thus it read when the show came to town. 

Charles Bigelow, president of the Kickapoo 
Indian Medicine Company, at New Haven,Conn., 
has a jocose friend who is always in good humor, 
although engaged in the manufacture of tomb 
stones. Marble Yard, let us call him, is forever 
inquiring of his friend Bigelow as tothe curative 
qualities of Lagera, and the medicine man 
retorts that it is keeping the cemetery decorator 
out of many a job. ‘Say Mr Kickapoo” said the 
good natured Marble Yard, “I see youare putting 
up painted signs around the city and country. 
You are welcome to put one on the fence at my 
place’ “Thanks!” returned the great chief of 
the Kickapoo, ‘I'll have one up there next week,’ 
and he was as good as his word, to the amazement 
offthe man who keeps the’place. In bold let- 
ters it read: 


, and 
Camilla 


—-USE——_ 
KICKAPOO INDIAN LAGERA 
FOR THE BLOOD. 


ANbD You WILL NEED No ToMBSTONE. 
CHAS. H. Day. 
NOVEL: IN HIS POSTERS. 


A Physician Who Could Cure, but Not Spell. 

A quaint and decidedly original healer, who 
does business on one of the Puget Sound Islands 
advertises on placards and posters as follows* 
Says an exchange:— “Legs and arms sawed 
off while you waite without pane.”’ 

“Childbirth and tumors a specialty.’’ 

“No odds asked in measles, hoopincoff, mumps 
diarrear 

‘*Bald heads, bunions, corns, warts, cancer and 
ingrowing two nales treated scientifically.” 

“Coleck, cramps, costiveness and worms nailed 
on site.” 

““Wring worms, shingles and cross eye cured in 
one treatment or no pay.” 

“Pp. S.—Terms: 
No cure, no pay.” 

N. B.—(Take notice,) No coroner never yet 
sot on the remains of my customers, an eny one 
having me doant haf to be laying up money to 
by a grav stoan. Cum 1, cumaw!.” 

The writer adds that this man does a good 
business, although you would not expect it, and 
his patients say that he cures disease thoroughly 

nd quickly.— Telegram, New York. 


Cash invariably in advance. 


LOCAL PATRONAGE. 


Denver, Colo., 

BILLBOAD ADVERTISING, 
DEAR SIR :—With this mail we send you a 
photograph of two commercial stands that we 
got up for our local merchants here, one adver 
tising the White and the other 
Leslie 


August 24,1 


Diamond Soap, 


shoe stand is an 


shoe 
eight-sheet stand, and the White 
stand is a thirty-four sheet stand. Now, I think, 
that ff the try to work the 
local merchants and make their town self-sup 
porting, that their books would balance 
right side at the end of the vear 


store. Leslie's 


Diamond Soap 
bill posters would 


on the 
The local bill 
posters should see their merchants and business 
men at least once a week, and draw up different 
designs and get samples of commercial paper 
from the different printing houses, and explain 
to them the virtue and the value of billboard ad- 
vertising, and by so doing, he would not only be 
doing himself a good and a benefit, byt also be 
helping his fellowtownsmen. Therearea great 
many local merchants in the smaller cities that 
would spend money in billboard advertising and 
distributing if the subject was properly brought 
before them, and explain the 
the large number of actual 
reach for a little money. 


advantages and 
readers they can 
And after a bill poster 
gets his local merchants to advertising, the first 
bills he puts up, find out where that merchant 
lives and bill thoroughly all the way from his 
house to the store, and then do the restof the 
city afterward. 


V. writes: “I sell about $70,000 worth of ready- 
made clothing yearly, and spend $3,000 in adver- 
tising, viz, bill posting and circulars, confining 
the work to the immediate locality of my store. 
This district is gone over once a week every 
week inthe year. It has paid handsomely. 1 
want a larger audience, and am trying to 
decide whether it would be better to increase the 
present force or spend the additional appropria- 
ion in the newspapers to the extent of $2,500 
I ama firm believer in concentration 
opinion that this money had better be spent in 
an evening paper rather than ina morning pa 
per. Do you think Lam spending too much for 
my business? What do you advise?” Answet 
You have a central location, and you have proved 
that $3,000 expended in circulars and bill posters 
pay you handsomely. If $3,000 expended in this 
way pays you as well as you say it does, it is 
fair to assume that $4,000 would pay proportion- 
ately as well. 


now 


It is my 


I would suggest that you spend 
$1,000 more in the same way you are now work- 
ing. I believe it would pay you to put out $1,500 
or $2,500 in the local papers. I think the morn- 
ing papers will pay you about as well as the 
evening papers. I would advise placing three 
fifths of the extra appropriations in the evening 
papers and two-fifths in the morning papers, se- 
lecting those papers that are read by the class of 
people who can be made to trade at your store 
No matter what the political flavor of the paper 
may be, or whether you like or dislike it, the pa- 
per that will pay you the best is the paper that 


reaches the most people.—.Vath"/ C. 


Fowler in 
Brains, 


vt WER 


mapr Fy = 
HE WHITE DIAMON 
SOAP CO. 


onrnen (20 


Haro 
ead 


Commercial Stands Posted by The Curran Bill Posting Co., Denver, 


By this fact, when the merchant gets out the 
advertising for the posting he will look for his 
bills, and if he sees them the first thing, he is per- 
fectly satisfied, as we all like to see our name in 
print whether it is a newspaper, a poster or a 
circular. The photograph we send you by this 
mail you can have engraved, if .you wish, and 
publish it as sample of Denver bill posting. The 
signs on top of the boards he!p to pay the bill- 
board rent. These signs any average man can 
get up and get a rental of from $1 to $2 per 
month foreach sign. They set a billboard off 
and make it a thoroughly advertising medium, 
without any fake 
with it. 

Hoping that the foregoing may do you some 
good. Yours, etc., JAMES A, CURRAN 


or scheme being connected 


HIS DAD WAS NOT IN IT. 


Mr. Alex. Harbison, the manager of the In- 
dianapolis Bill Posting Co., took his son Will to 
he Bill Posters’ , Convention, at Detroit, Mich 
Will distributed a patent pencil which was 
especially adapted for the use of bill posters and 
newspaper reporters. , Will was much 
sought after, and during the meeting he was 
given four notices in the papers,while his father 
got but one, and that was in the regular pro- 
ceedings, and then it was not spelled correctly. 
Will said, ‘‘ Dad, when it comes to attending a 
Bill Posters’ Convention, you are slow,” and he 
says, should he ever attend another Bill Posters’ 
Convention, he’s going to make a grand stand 
play. 


Of course 


If you roll a ball down an inclined plane it will 
roll considerably faster the last half of the jour- 
ney than the first half. In advertising, the sec- 
ond ad will be more effective than the first, and 
the hundreth considerably more effective than 
all preceding. The earlier motion gives an im- 
petus to the later motion of the ball, and earlier 
advertising increases the power of the advertis 
ing done later.—Printers’ Ink. ° 


As the price ofthe magazine goes down, the 
circulation goes up. Likewise the cost of adver- 
tising space. Whereasthe burden was formerly 
on the hands of the reader, it now rests with the 
advertiser. If it pays him, what matter? If it 
don’t, all he has to do is to drop it, and let anoth- 
er carry it.—Profitable Advertising. 


H’ C. Bunner, the editor of Puck, has written 
for Scribner an account of the rise and develop- 
ment of the Poster habit in America, with an 
amusing series of illustrations. — 7he Fourth 
Estate. 


~ ina 


DENVER NOTES. 


We think it would be a good idea for the bill 
posters in the different cities to carry samples of 
commercial paper, such as t-sheets, 2sheets, 
y sheets or stands, so they can drum up their 
local merchants to do bill board advertising. 
Now I don't think it hardly fair for the bill 
poster to ask the job printer to send them sam. 
ples for nothing. Order what samples you want, 
and then when you send in an order for printing 
to the job printer, he will deduct the price of 
any samples he may have sent vou 


The Barnum & Bailey Circus will be in Denver 
Oct. ist and ad, Pueblo sd, Colorado Springs 4th, 
Trinidad the sth, and then into Texas. 


The Broadway Theatre, Tabor Grand Opera 
House and Lyceum Theatre opened their season 


weea September 25d 


Sam Harrison, one of the most popular agents 
on the road, is in Denver in the interest of his 
show, entitled ‘“* Too Much Johnson.’ 


The agent that was distributing and tacking 
signs for Hire’s Root Beer, was arrested in Den 
ver for distributing without a license, and paid 
a fine and costs in the Police Court. Also J 
Maguire, advertising agentof Yeast Foam, Chi 
cago, Ill., was arrested for sampling and dis 
tributing without a license in Denver. He, too 
paid a fine in the Police Court 

J. S. Knight, representative of Beeman'’s Pep 
sin Gum, paid us a visit during the month of 
August® He was at the convention of the retail 
Also Mr. Hogle, representative of 
Primley’s Gum, of Chicago, was in the city and 
took a ride 
Mr. A. H 
went outon a tandem that we have 
asion to take new 


druggists 


looking over his advertising, with 
They both 
for the oc 


Searles, our secretary 


agents riding 


A. J. KeENpDRIcK, publisher of the Ft. Smith 
Art News-Record, was convicted July ad in the 
United States District Court, at Ft. Smith, of 
using the mails to perpetrate a fraud on the Price 
Baking Powder Co. The latter had paid for the 
publication of a full-page advertisement in the 
News-Record of October 18, 1884, and the evidence 
showed that the advertisement had been printed 
in but five copies of the edition. E. H. Brown 
advertising manager of the Price Baking Powder 
Co., appeared as the chief witness for the gov 
ernment. The conviction of Kendrick is of 
especial interest to newspaper men and advertis 
ersin this surprising question which it raises 
Ifa publisher can be punished by the govern 
ment for using the mails for collecting on an ad- 
vertisement that appeared in but five copies 
instead of the entire edition of a paper, couldn't 
he be punished for using them for collecting on 
an aevertisement that appeared in an edition of 
5,000 copies when he had represente d it would 
have 10,000? Should Uncle Sam decide to act in 
keeping with the Ft. Smith case it would proba- 
bly serve asa warning to other dishonest pub- 
lishers 


EMBARRASSING. 

JAY Green—The next time I take a tripon the 
cars I'm goin’ to know beforehand the lengths 
of allthe tunnels on the line 

MRS. GREEN (Ars mother) Why, Jay’ 

Jay—B'cuz it is kinder embarrassin’ to a feller 
to start to change his shirt in a tunnel, and have 
the blamed train bulge right out into daylight, 
when he has got the job only about half done 
Judge. 


® Albany City Bill Posting, & 


J. Ballard Carroll, 


Manager. 
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BILLBOARD ADVERTISING is the Official Organ 


THE INTER-STATE 


ill Posters’ Protective Association 
Convention at Soringfield, Hl. 


Illinois State Bill Posters’ Protective 
ciation exists no longer, but in its 
d looms up lke a giant to its prece 
essor, the new organization, stvled The 
Inter-State Bill Posters’ Protective Asso 
ciation, So vreat was the demand to vet 
nto the Illinois State Association from 
outside members, that they were com 
pelled to change their name 
The convention, which was held at 
Springfield, I1l., was the largest of any 
sumiar convention ever held in that state. 
(iver fifty members responded to the call 
besides representatives of various large 
vivertisers 
Business of great importance for the 
welfare of the craft was transacted The 


following schedule ot pri cs Was adopte d 
STAND WORK 


Cities from 


1000 tO §000, 3c. per sheet 


5000 to 10000, 4 
10000 tO 20000, 5« 
20000 LO 40000, 6« 
jOCOO LO HOODOO, N« 
H woo tO ls oor, ax 
150000 and up, i2c 
Protected and renewed showing for 
thirtv davs. One sheets, % per sheet 
fifteen davs 
rhe following officers were elected 
IP. F. Schaefer, President, Chicago, Ills 
P G. Stout, ist Vice-Pres't, St Louis. 
W. J. Horn, 2d Vice-Pres’t, Springfield 
P B Haber, 3d Vice Pres't 
Wis 
Chas. C. Maxwell, Treas. 
Clarence C 


Fondulac, 


Lincoln, I 


Runey, Sec'v, Waukegan, 


C. Houghtaling and The O J] Gude Co, 
New York, P G. Stout, St. Louis, J]. D 


Elmore & Co. and P.F Schaefer. Chica 


vo 
aye 


Solicitors 

Maxwell & Maxwell, 
coln, 111, 

Chas. B_ Kittridge, and C E 
Waukegan, Ill, Inspectors 


Attorneys, Lin- 
Runev, 


The following are the directors 

P. G. Stout, St. Louig¢: A. D Goodman. 
Waseka, Minn >; D. Spencer Janesville, 
Wis ; Geo. Hebert, Menominee. Mic h.; A 
H. Carnegie, Portage, Wis.; C H. Griebel. 
Jr., Mankato,Minn ; LE. Tiemann. Belle 
ville, Ill: F. P. Me vers, Danville, Ill: A 
J. Turner, Carlinville, 1: C E Perry, 
Bloomington, I! - J. W. Savage, Alton, 
Il ; Lou Role Vv, Pana, Ill 

Among the many bill posters present, 
besides the above, were C Starks, Jack 
sonville; J] H Savely, Clinton: Jas Ryan, 
Mt. Ruskin: S F. Nye. Champaign; W. J 
(wile, Havana; Frank MeCasland. Hast 
St. Louis; Wm Crittenden, Centralli ue BE, 
r Cowap, Danville; Dan F. Cline. Peoria: 
C.K. Thomason, Sullivan; J. J. Friedman, 
Murphysboro; D Spencer, Janesville, Wis., 
and others 

Mr. Geo. M. Leonard, Vice President of 
the Associated Bill Posters’ Association. 
Was present and much pleased with the 
convention, 

The hustling 
Runey, 


secretary, Clarence E 
has ordered 7.000 pamphilets, con 
taining a directory of the members, by 
laws and constitution 

The Association starts its career with 
good officers and hustling members 


I ‘ i nt enia 
pres t m wer the C igo 
B s ge M s s act ener 


J , “ , ct ¢ Assoc . ‘ wt cl ' V 
€ - t? t t . nt il neratu- 
it . s ng that fice We 
! t t that he w work forthe best 
sts the entire associat biase nd 

wit? it eolfi< 
Mr. Scha S$ quit t in, and has a 

2 wing in tl Wi v City 


I é ¢ re «<< ing t tl eight 
sheet posters Aunt ? s Pancake | 
try it isa Ty etecti I 
att t ? ~ “ zt t rk hea 
Aunt Jem It t to tx the Pancake 
Flour i za largely increased tra this 
I Am i 
it 2 ‘ 
eleg s t poste 
t ! x I s 1s 
t i ’ st neg ' 
th vs work 
f tat Vv oth 
lw fit hat by t 
2 ates ssibl 1 the ‘ lhe 
Fra g has be ”" portant one t 
t “ « t t hee ittra ti nes<< ¢ 
th it g-tim lisplay which is 
g t s ? towards flue g ot! 
i seTs k osting tl any 
s v s recently bee ‘ In fact, it 
- s S as the vd show and 
has v } raise t tone 
sing sides < s the 
s t ! a Ww spa pe and 
mag tis x 
Germea Is putting wo a very atts ti 
sheet containing their trade mark, theGermea 
Girl in New York ind Philadelphia, with othe 
points to follow We understand that the ers 
have en made on! < tracts 


(-eneral Cushing is pushing this most palatable 


breakfast dish int popularity ind fin 


The Johann Hoff Malt Extract people hav 
) i } | 


wd a handsome Ssheet stand printed, showing 
the giant Sandow raising a ll grown horse, with 
the strength acquired through the ot Malt 
Extract 


Paper will be place: 
by the ©. 7. Gude ¢ 
The poster is an unusually attractive one. and 


liebe i ’ raters titi . *.3 
will-be in many poster exhibits that will be held 


rhe American Cereal Co. are again in line.and 


at various points are beginning their season's 


of the International Distributers’ Association. a 


work in posting for the benefit of their various 
rands, ‘Quaker Oats,” “Quaker Buckwheat,”’ 
Pettijohn’s Breakfast Food" and**Schumacher’s 
Rolled Oats 


Mr. K. B. Newell, the New York } 


sdvertising 


manager of the American Cereal Co., with the 
' 
ble co-operation of Mr. M. R. Mower.who takes 
care of the western end from the Chicago head 
juarters, has organized a verv effeetive corps of 
Ssistants, who systematically ck up all thei: 
bi @osting it every point where pape ris put 
This is a step in the right direction, and all 
ti} | t " glad t vet Quake paper 
iuse they realize that the good work that 
eV will v ther irious inspectors, he 
ghtto the tention the lan that pays 
t bi Thus the bill poster gets credit for the 
good work that he does, and through this closer 


issoclation knows better what the advertiser 


wants, and is consequently fully able to satisfy 


Every advertiser should be encouraged in every 
possible way to arrange for an efficient checking 


i their showing at all points 


Edw. A. Stahlbrodt, New York representative 


ind solicitor for the Associated Bill Posters’ 


Association, reports that business is rushing 


His n fr I 


tends will be glad to learn of his 


The Best Name. 


Denver, Colo., Sept. 14, 1805 

EDITOR BILLBOARD ADVERTISING 
127 East East E 
DEAR SIR 


ighth St., Cincinnati 

In regard to creating or making 
a new name for the employer of bill posters, the 
following are the suggestions I would make from 
my own standpoint. My objections are as fol- 


No.1 Afficheur It would take a long time 
to get (he public to understand and use the word, 
and doubtless this generation of bill posters 
would have passed away before it came to be a 
ym term 


‘Bull Board Advertiser” is fair, but not de- 


scriptive enough for the public to understand all 


of its branches. The same of * Placarder.”’ as it 
flavors too much of tacking 
Poster Hanger’’ is more descriptive of a 


t 
show lithographer 
Posting Advertiser.” G still not descrip 


tive enough in its meaning 


g Displayer" does not partake of 
iovelty, but it designatesthe difference between 
the advertiser and employee, and cannot help 
being understood by the public, as bill posting is 
understood to mean something that men, wo- 


men and children know 


For my part * Bill Posting Advertiser’ might 
inswer the purpose better. Or another sugges 
1 which 1 think would be most appropriate is 
this, that each bill poster in the different cities 
eall business by a name, such as ‘The Queen 
City Bi Posting Co and rhe Curran Bill 
Posting C r the “ American Bill Postiag Co 
or the St. Louis Bill Posting Co Then he can 
getacard p i or style himself ‘* Manager 
Ow ne Sect vy" or rreasurer,”’ of that 
company, at I nk that would be a fitting 
name, a he <« distinguished from his 
employees rhe name would be simple lake 
for instance our own name, which we call The 


Curran Bill Posting & Distributing Co., but still 
abreviated to The Curran Co.,and when the bill 


poster is talking to any one he can say “lam 


. 
Manager or Treasurer of such-and-such a com 
! my 

No doubt you might be able to improve on this 
some, Yours very truly 


Reliable 
Distributing 


By Competent Men. 


W. H. STEINBRENNER, 


Sli Vine St., 


CINCINNATI, O. 


THE DONALDSON GUIDE 


3d Edition now in process of compilation. 


Will embrace every town of over four hundred 
ind fifty inhabitants in the United States and 
— t, With a full and complete description of 
eacn, 

It gives the population of the town. 

It gives the population of the county. 

* It gives the name of the bill poster. 

it gives his street address. 

It gives the name of the distributer. 

It gives his street address. 

It gives the name of the opera house. 

it gives the name of the local manager. 

it gives the names of the halls. 

it gives the names of their managers. 

It gives the names of the newspapers. 

It gives the names of the editors. 

It gives the date of publication. 

It gives the names of the dramatic critics 

It gives the names of the dramatic cor- 

respondents. 

It gives the name of a good attorney. 

It will be a manual of useful informa- 
tion for advertisers, showmen, and the- 
atrical managers and agents. The book 
will consist of over four hundred pages, 
7x10%, handsomely bound in cloth and 
gilt. In addition to the Directory the 

book will embrace the complete 
GET code of the Donaldson Cipher, 
YOUR the showman'sencyclopedia and 

the International Professional 
NAME Register. The whole work will 
IN be carefully revised and brought 

up to date, and will be the most 
complete and exhaustive guide ever issued. 
The compilation is a work of prodigious 
labor and great expense, which is not 
wholly warranted by the sale which the 
book enjoys, consequently the 
publisher feels fully justified in 
calling upon bill posters, distri- AN 
buters and show printers to pat- 
ronize the advertising columns, AD 
and render all necessary aid in iN 
furnishing data, information, 
ete. Blanks are provided for this purpose 
by the publisher and can be had upon 
application. 

It is to the interest of every bill poster and dis- 
tributer to have his town properly representes 
and described. Letthe advertiser know its re 
sources and the number of people he can reach. 
Let the showman Know the circus license and 
whether their isa desirable lot. Tell the theat- 
rical manager what kind of theatres, opera 
houses, or halls you have. 


. . : 
It will bring you business. 
Because it will be consulted almost 
daily by the advertisers, showmen and 
theatrical managers of the country. If 
your town or city has increased much in 
population since the census of I8go, put 
In an advertisement immediately following 
the description of it, stating the present 
population, together with such ph ac- 
vantages as it may possess; The advertis- 
ing rates are very reasonable. Twenty- 
five cents per agate line for a 
ADS year’s advertising is in fact ex- 
ARE 2 ceedingly k we At this rate a 
space of half inch single col- 
CHEAP umn comes to $1.75, or an 
inch to $3.50. 

REMEMBER, that the DONALDSON 
GUIDE will henceforth be published large- 
ly in the interests of bill posters, distribu- 
ters and advertisers. Heretofore it has 
been given over almost entirely to mana- 
gers of opera houses and showmen, but 
from now on this will be changed. Give 
it your endorsement. Talk 
it up. Enlist the interest SEND 
of your local managers. In 
fact, aid it in any manner FOR 
youcan, It's agood thing, BLANKS 
and if accorded the support 
it deserves will be a big thing for all 
parties interested, 

The price of the Donaldson Guide is $3.00 each, 
and ‘tis worth many times its cost to those who 

} ro persons, however, who have not yet 
had .u opportunity of examining the work, or 
ageats who desire to canvas for subscriptions or 
advertisements, a copy of the current edition, of 
which a few are stillon hand will be sent upon 
receipt of $1.00. Address af communications 
or inquiries to the puhlisher 

W. H. Donavpson, 

Cincinnati, Ohio. 
When you write, mention Billboard Advertising. 
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BILLBOARD ADVERTISING is the Official Organ 


of the PENNSYLVANIA Bill Posters” Association. 


Billboard Advertising 


PUBLISHED MONTHLY AT 
127 East Eighth Street, Cincinnati, O., U.S.A. 
LY 
BILLBOARD ADVERTISING CO., 


JAMES H. HENNEGAN, Manager. 


Subscription, $1.00 Per Year, In Advance. 


ADVERTISING RATES: 
Advertisements will be published at the uni- 
form rate of twenty-five cents per agate line, 
except in the classified columns, where special 
rates prevail. Our terms are cash. 


Billboard Advertising ts sold in London at Low's 
Exchange, §7 Charing Cross, and at American 
Advertising Newspaper Agency, Trafalgar Build- 
ings, Northumberland Ave. W.C. Jn Paris, at 
Bretano’s, 17 Avenue del Opera. The Trade sup- 

lied by all News Companies. 
- Remittance should ae made by cheque, post-office or 
express money order, or registered letter. es 

The Editor cannot undertake to return unsolicited 
manuscript, ¥ ss ‘ 

When it ts necessary to wire us the instructions 
and copy for advertisements, "god saving tn the 
matter of telegraph tolis may be had by recourse to 
the Donaldson Cipher. 


Entered as Second-Class Matter, at the Cincinnatt, 
Ohio, Post Office, June 29th, 1895. 


The kind of advertising that pays is 
persistent and judicious advertising. Take 
your readers into your confidence. Talk 
to them in your advertisements as you 
would to an intimate acquaintance in 
whom you are greatly interested. Be ex- 
plicit, terse and brief. Avoid pleonasm, 
grandiloquence, bombast or redundancy. 
Use your own every-day vocabulary, and 
you will get a genuine ring to your an- 
nouncements that will be convincing. 
Then drive it home by constant repetition. 
Here is the grand secret of successful ad- 
vertising—‘‘ keeping atit.’’ It is only in 
line upon line, precept upon precept, that 
children are ever taught. It does not suf- 
fice that they be told a thing once or 
twice. It must be repeated and explained 
many times before the object aimed at is 
attained. And so it is with the public and 
the advertiser. He must tell the same 
story over and over, couch it in new lan- 
guage and explain it again and again. 
He is justified in resorting to tautology, 
for in no other manner can he impress his 
story upon the public mind. 


OF the three arch enemies of the bill 
poster—the publisher, the prude, and the 
disciple of aestheticism—the latter is the 
least tenable in his premises and argu- 
ments. The sole burtlen of his plaint is 
that the billboards are unsightly and in- 
artistic. Without granting this, even for 
the sake of argument, we would like to 
ask these fervid worshippers at the shrine 
of Art, if they can conceive of anything 
less artistic than a picture gallery. If the 
bill boards are to be abolished upon these 
grounds then in simple justice will not the 
exhibitions have to go with them, and 
while we are about it let us include the 
monotonous rows upon rows of shops and 
stores which line our thoroughfares. In- 
deed these latter present infinitely less 
variety than the bill boards and should be 
taken up first. A proper regard for these 
feeling of these sickly sentimentalists 
would necessitate the doing away with of 
all trade and commerce. 


* 
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The Bill Poster, our English contem- 
porary, for August, is fraught with much 
that is interesting to members of the craft 
on this side of the water. Among the 


many articles worthy of perusal, the ac- 
count of the annual convention of British 

ill posters, held in July last, will proba- 
bly be found to be the most interesting. 
The strong resemblance and marked dis- 
similarity with which their proceedings 
compare with those of their American 
cousins is, to say the least, remarkable. 
One need not read far before discovering 
that in one respect at least their assocf- 
tion differs radically from ours. The 
fundamental principle underlying their 
organization secures to each and every 
member of the craft the right of affiliation 
and the privileges and rights of member- 
ship. We discover, too, that in the past 
they were organized on the basis of the 
American association, and we also learn 
that the association was a complete failure. 
In London there are eight bill posting 
firms, all competing with one another, yet 
all members of the association. It will 
be seen that the English association is in- 
terested in advancing the interests of the 
craft at large. The American association 
cares for no one outside of its own mem- 
bers. 

o*e 

THE lines upon which our English fel- 
low-craftsmen are organized are broader 
and better than ours. There is food for 
thought here for those leading members 
of the association in America, who have 
its best interests at heart. Selfishness and 
intolerance are too poor a foundation upon 
which to rear an edifice or organization 
which shall be either lasting or imposing. 
Attempts to crush out opposition by de- 
barring opponents from membership have 
invariably been signal failures, and what 
is more to the point, they will continue to 
be fully as futile in the future as they have 
been in the past. Competition is the life 
of trade, and eventually bill posters will 
come to appreciate the truth of the old 
saw, but it will only be when their ranks 
have been pervaded with the spirit of lib- 
erality, when their views are broadened 
and they realize that the surest means of 
helping the individual is in advancing the 
interests of the craft at large. 

Sooner or later this matter is bound to 
become an issue. Why not take it up at 
once? We fully realize that at present 
our attitude will not be popular, but, popu- 
lar or not, we feel sure, we know, that it 
will eventually be demonstrated that we 
are right. r 

ee 

WE venture the prophecy that within 
twelve months from this writing the ad- 
vertisers of America will witness the com- 
plete organization of the International 
Distributers’ Association. We predict 
that before that time this vigorous young 
body will have representatives in every 
county in the United States and every 
province and parish in Canada. 

Its growth has been slow up to this 
time, but it has been sound and healthy. 
Nothing has been assimilated but what 
would make strong sturdy fibre, and as a 
consequence the organization now finds 
itself in a position to reach out and extend 
its membership with impunity. It is no 
easy matter to unite with this association. 
Applicants are rigorously examineed, and 
if found wanting in a single requirement 
are refused membership. If any member 
proves derelict or dishonest, all the other 
members are immediately assessed and the 
funds realized are applied to the re-im- 


bursement of the ‘advertiser for the loss 
sustained and the prosecution of the 
offending member. Many other features 
of the constitution are admirable and will 
quickly win the confidence of advertisers 
at large. 
ve 

LLEss than one-fourth of the usual num- 
ber of fairs in the South will be held this 
season. All the important ones have siven 
way to the Cotton States and International 
Exposition. This courtesy to the gentle- 
men who promoted the big show at At- 
lanta is peculiar to the South. No such 
fine feeling prevailed in the north toward 
the World's Fair. Many managers of fairs 
in the smaller towns not only refused to 
pass their dates in favor of the Columbian 
Exposition, but utilized every means at 
their command to belittle and discredit 
the grand undertaking. Although sec- 
tional affability and complaisance have 
passed out of existence north of Mason 
and Dixon's line, it is gratifying to know 
that the spark of courtesy still glows 
warmly in the sunny Southland. 


LETTERS TO THE EDITOR. 


Grand Rapids, Mich., Sept. 19, 1895. 
BILLBOARD ADVERTISING : 

GENTLEMEN—Enclosed find good big 
fat money order for $10.00 to pay for the 
papers you sent me, and let me tell you 
this: every bill poster in the land ought 
to have you send the paper to the mer- 
chants in their respective cities. Since 
you sent the papers to the list I sent 
you, I have received the following orders 
through the influence of BILLBOARD 
ADVERTISING: Star Clothing House, 100 
12-sheet stands; Grant Clothing House, 
1500 I-sheets; Bodenstine Clothing Co., 
500 sheets ; Sam Bass, Hatter, 500 sheets ; 
Union Tea Co., 250 sheets; Grant Coal 
Co., §00 sheets; Valley City Coal Co., 25 
stands, 7x4; State Fair, 50 stands, 7x4; 
and this week will close contract with 
the Giant Clothing Co. for 500 sheets per 
month for twelve months. When the 
merchant starts to do posting, and you 
give him service he gets stuck on it and 
will continue to be a good customer for 
bill posters. 

Knowing the value of your paper, and 
the good it is doing throughout the land, 
I am at all times at your service to help 
the good work along. 

Remaining very repectfully yours, 

GEO. M. LEONARD, 


I am looking for information, viz : I will 
in a short time erect twenty more large 
bill boards, and as I want to build them 


right, I take this method of asking the 
readers of that bright journal, BILt- 
BOARD ADVERTISING for advice. I would 
like to know the regulation height, and 
what kind of lumber is preferable, how to 
set the posts, in or above ground, and if 
the boards are nailed on lengthwise or up 
and down. All my bill boards have the 
posts from two to three feet in the ground, 
and in every case of a removal it is neces- 
sary to buy new posts on account of the 
old ones being decayed as far as they were 
in the ground. And about locations :, Is 
the center of the city the best and most 
profitable to the advertiser and bill poster? 
Faithfully yours, 
lL. E. TIREMANN. 


THE DONALDSON GUIDE. 


Bill posters everywhere should send for 
the prospectus of The Donaldson Guide. 
It will be to the bill boards what the 
American Newspaper Directory is to news- 
paperdom, namely an epitome of all there 
is to them. 


THE CHRISTMAS SPECIAL. 


The designs for the cover of the Decem 
ber number of BILLBOARD ADVERTISING 
are nearly completed. They will be exe- 
cuted in ten colors, and will undoubtedly 
be the handsomest of all the Christmas pa- 


pers. 


Profitable Advertising, though always 
eminently fair, in discussing the merits of 
the bill boards, believes in the supremacy 
of the newspaper, and considers all other 
forms merely auxillary. 


In Paris posters are subject to a govern- 
ment tax. White posters are reserved for 
official announcements, but a_ colored 
poster on white paper is permitted pro- 
vided two-thirds of its surface is covered 
by color of some sort.— Fume, 
Eng. 


London, 


Mural literature has a great advantage, 
over other propaganda. Like Wisdom, in 
the Book of Proverbs, the placard cries 
out aloud in the thoroughfares.— Review 
of Reviews. 


Carlyle said that during the hot fever of 
the French revolution the newspapers pre- 
ferred the circulation which they obtained 
by means of posters to that obtained by 
ordinary methods. 


Will America follow the lead of Eng- 
land in the elections of 1896. If so, the 
walls will fairly groan under the burden 
of political posters. 


When a town is well billed your adver- 
tisement is omnipresent. It stands on the 
street corner ; greets you from your neigh- 
bor’s wall; yells at you from every fence, 
and forces itself upon attention 


your 
everywhere you wander. 


One can obtain more of that advertising 
value which accrues from repetition, out 
of posters in a single day, than can be had 
from a newspaper card in a year. 


Posters, well posted, keep the public 
posted regarding you and your wares. 


If you must use newspaper space buy 
that of a high-priced afternoon paper. 
Never, under any circumstances throw 
your money away on space in cheap-priced 
magazines, 


Posters yield double the return at half 
the cost of newspaper space. 
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BILLBOARD ADVERTISING is the Official Organ of of the 


PROCEEDINGS 


Of the Fifth Annual Convention of 
State Bill Posters’ Association 
of Minnesota. 


The fifth annual meeting of the State 
Hill Posters’ Association, of Minnesota, 
was held in the parlor ot the Windsor 
Hotel, St. Paul, Tuesday, September roth, 
1Sgs, at 10 o'clock A.M., and was called 
to order by President L. N. Scott. 

The following officers were present 
L. N. Scott, President; M. Bresslauer, 
Vice-President ; C. H. Griebel, Jr., Secre 
tary and Treas. 

Reading of the minutes of last meeting 
dispensed with. Report of Secretary read 
and approved. 

The following named bill posters made 
application and were admitted to mem- 
bership: W. R. Smith, Fergus Falls, 
Minn.; H. W. Ensign, Northfield, Minn. ; 
A. W. Dennis, Grand Forks, N.D. a 

President Scott recommended that every 
bill poster of the Association should sub- 
‘BILLBOARD ADVERTISING.” , 

Motion by President Scott: That *Bi1- 
BOARD ADVERTISING,’ of Cincinnati, ( 
be appointed the official organ of the 


scribe for * 


P. Walker, of Fargo, N. D., 
Morehead, Minn. 


be allowed to 
include Same fees and 
dues. 

Resolution was adopted by this Associa- 
tion to the effect that any advertiser ap- 
proaching any member of this Association 
offering less than schedule 
to have 


and re- 
that bill 
poster shall immediately notify the Presi- 


dent or Vice-President either by letter or 
wire, 


price 


fusiny his work done, 


Election of officers for the year, Sept. 


10% 1895, to Sept. 10, 1896, resulted as fol- 
lows: I. N. Scott, St. Paul, Minn., Presi- 
dent; M. Bresslauer, Minneapolis, Minn., 
Vice-President ; C. H. Griebel, Jr., Man- 
kato, Minn., Secretary and Treasurer. 
Executive Committee: H. W. Ensign, 


Northfield, Minn 
Minn.: 


; Henry Ludke,St. Peter, 
F. J. Marsh, Duluth, Minn. 

Committee on New Membership: C. H. 
Griebel, Jr., Mankato, Minn.; F.J.Marsh, 
Duluth, Minn.; C. P.Walker, Fargo, N.D. 

Resolved that the minutes of this meet- 
ing be printed and mailed to each mem- 
her 

Prices fixed by the Associated Associa- 
tion to be adopted by this Association, as 


follows 


(3) cents per sheet for the first week, and 
two (2) cents per sheet for each additional 
week's showing. For one-sheets, unpro- 
tected, and scattered as chance may offer, 
(3) cents per sheet for the entire showing, 
which shall not be guaranteed for longer 
than fifteen days. 

For all towns of 50,000 population and 
under, on stand work, three (3) cents per 
sheet for the first week, two (2) cents per 
sheet for the second week, and one (1) 
cent per sheet for each additional week. 
For one-sheets, unprotected, and scattered 
as chance may offer, three (3) cents per 
sheet for the entire showing, which shall 
not be guaranteed for longer than fifteen 
days. 

For all circus or other show work of 
that nature, without regard to population. 
All work on protected boards, not less than 
fifteen (15) cents per running foot, or four 
(4) cents per sheet per week, 
month's showing. 


for one 
All three-sheets, single 
sheets and scattering work, not listed, at 
three (3) cents per sheet per week, 

The above scale of prices is not to pre- 
vent members from getting higher prices 
for boards, per foot or per sheet, if in the 


exigencies of business they may deem it 


ists. 2 ‘MEMAGERIES. couse 
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The Largest Permanent Billboard in the World, Owned by Durkee & Callahan, Pittsfield, Mass. 


Minnesota Bill Posters’ Association. 

It is moved that the minutes of this 
present meeting shall be mailed by secre 
tary 

Motion by President Scott Write to 
secretary of the Association, 
asking him to quote the prices made 
last meeting, Detroit, Mich. 
bers to adopt those prices. 

Motion by M. Bresslauer 
Minnesota Bill Posters’ Association notify 
the O. J. Gude Co, that all work for the 
State of Minnesota must be sent ta Asso- 
ciation members only, 


Associated 
_and all mem 


Secretary of 


and if any work ts 
sent to opposition bill posters all members 
of this Association will refuse to do the 
work. Letter to be signed by the presi 


dent and secretary. 
NEW BUSINESS. 


Moved and seconded that Mrs. V. C 
Seward be appointed printer for ensuing 
year, 

Secretary instructed to compile a printed 
card, giving names of cities, towns, popu- 
lation, and amount of work that can be 
posted in each city or town 


Motion by Mr, Breslauer: That Mr. ©. 


For all cities of over 100,000 population 
on all local or commercial work, outside 
All stand work, 


sheets or 


of circus posting. con- 
over, and all 
at the rate of three (3 


per sheet per week. 


stituting three 
three-sheets, cents 
This class of post- 
ing to be listed, protected and renewed, 
without additional cost, when paper for 
that purpose is furnished by the adver- 
All stand work and three sheets, 
listed, protected and renewed, list of lo- 


user 


at four 
When lo- 
cations of boards are selected previous to 
consummation of contract 


cations to be furnished in advance, 
}) cents per sheet per week. 


. for same class 


of work as above, five (5 


cents per sheet 
All work to be posted without 


listing or renewal and known as *‘ 


per week. 
uncov- 
posting guaranteed not 
longer than one week, at from (3 

}) cents per sheet. 


ered display ae 
to four 
Distributing of pam- 
phlets, circulars, newspapers, cards, and 
all work of that nature, at not less than 
$1.50 per thousand. Distributing samples 
from house to house, not less than $3.00 
per thousand 

For all cities of over 50,000 and under 


100,000 population, on stand work, three 


necessary to advance the same. 
Voted that E. A. Stahlbrodt, 621 Broad- 


way, N. Y., C. Houghtaling, of the Na- 
tional Advertising Service, N. Y., and O. 


J. Gude Co., 93 Hudson Street, N. Y., be 
appointed agents for this Association, for 
the purpose of soliciting and contracting 
for work, and to adopt the Associated 
Association prices. 

Invitations extended by L. N. 
Scott, Manager Metropolitan, St. Paul 
and Grand, of Minneapolis ; Geo. Kings- 
bury, of St. Paul Grand Opera House and 
Metropolitan of Minneapolis, and Theo. 
Hayes, of Bijou, Minneapolis, to the 
members of this Association to attend any 
performance during the Fair week. 

Motion: It is moved that the next 
annual meeting of the Minnesota State 
Bill Posters’ Association be held at Min- 
neapolis, on Tuesday of State Fair week, 
1896, at 10 o'clock A. M. sharp. 


were 


A number of subscriptions expire with 


this issue. Subscribers will confer a favor 
by remitting promptly. 


Advertise yourself on your own boards. 


NS ER OIE 


MINNESOTA Bill Posters’ Association. = 


MONTANA BILL POSTERS. 


The State Association Meets, Elects 
Officers, and Enjoys a Holiday. 


The annual meeting of the 
State Bill Posters’ Association 
in Helena, Mont., Friday, 
at the Helena Bill 
office. 

Great Falls, Anaconda, 
ingston, Deer Lodge, 
ena were represented. 


Montana 
. was held 
Sept. 13, 1895, 
Posting Company's 


Bozeman, Liv- 
Missoula, and Hel- 


The association was organized two years 
ago at Anaconda, and holds its charter 
from the Associated Bill Posters’ Associa- 
tion of the United States and Canada. 
The association is now in a flourishing 
condition, and starts out in its second year 
more encouraged than ever. 

The officers for the coming year are: 
Fred Kerth, of Butte, president; T. H. 
Neely, of Great Falls, vice-president ; C. 
A. Harnois, of Helena, secretary. 

Mr. Harnois was also elected contractor 
for the state and delegate to the A.B.P.A. 
meeting, to be held in Cleveland. 

BILLBOARD ADVERTISING was selected 
as official organ. 

No member can receive advertising mat- 
ter that has been given to the opposition, 
until the member regeives 
amount as the opposition. 


the same 


After the meeting the delegates were 
entertained by Mr. Harnois at his home, 
and after a dinner, they visited the Broad- 
water, without which their visit to Helena 
would not have been complete. A vote 
of thanks was tendered Mr. Harnois and 
his sons for the entertainment provided 
the visiting delegates. 


THE LARGEST BILLBOARD. 

The cut presented on this page is from 
a photograph sent to us by Callahan & 
Durkee, Pittsfield, Mass. The board is 
situated opposite the Union Depot on the 
line of the Albany R. R. It 
is 174 feet long, 26 feet high and holds 
500 full sheets of paper. 


Boston and 


The cut we pre- 


sent showing the Barnum 


paper is pro- 
nounced by showmen as being simply im- 


tense. 


HOW TO KEEP PASTE. 


In answer to the request of the Mem- 
phis Bill Posting Co., in regard to a for- 
mula to keep paste, would say, for posting 
purposes I use 4 Ib. blue stone to fifty 
pounds of flour, and by keeping the sides 
of the barrel well scraped and the top level 
I find no trouble to keep paste for a month 
in the hottest weather. Too much blue 
stone discolors the paper. Paste that I 
sell to binderies and box factories I use 
1y-Ib. blue stone and '-lb. alum to fifty 
pounds of flour. For an experiment I 
have tried '3-oz. silica acid and %-lb. alum 
to fifty pounds of flour, well mixed and 
heavy. I kept this in a shed for two 
weeks and found it just as sweet as the 
day it was made. Paste made this way 
has the natural color. It is best to dissolve 
the acids and alum, and mix before adding 
flour. 

E. J. KEMPF, 
Sheboygan, Wis. 


Every bill poster should have 
BOARD ADVERTISING sent to their local 
merchants. It don't cost much, and, if it 
only makes one convert, it will pay you, 


BILL- 
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Printing-House Gossip. 


SUIT FOR DISSOLUTION. 


John R. McLean and his co-directors in 
the Enquirer Job Printing Comp’y brought 
suit vesterday for the dissolution of that 
corporation. The capital stock was fixed 
at $200,000, but with the excepuuon of 
held by Mr. McLean, and 
share each, held by J. J. McDowell judge 
S. F. Hunt, Ed. Wisnewski and Dennis 
(;. Zoller, it The 
petitioners claim that there are no incum- 


$24,600 one 


was not subscribed. 
brances on the property of the corporation, 
and that the engagements entered into by 
it have been fully satisfied and canceled, 
and that the stock subscribed by them has 
been paid up in full. They ask, therefore, 
as the objects for which the corporation 
was formed have been entirely abandoned, 
that all persons interested be required to 
appear before a Master Commissioner or 
referee within a specified time and show 
cause why the corporation should not be 
dissolved, and for the appointment of one 
or more receivers of the estate and effects. 
That the dissolution of this company 
has been desired for some time is proven 
by the fact that Mr. McLean's affidavit in 
support of the petition, taken in Wash- 
is dated April 24, 1895. 
of the 
directors 


ington, D. C., 
while the affidavits 
tockholders 
May 2. Alexander Murry, Jr., for the 
petitioners. 

H. J. Anderson bought out the plant 
and good will of the company about six 


remaining 


and were made 


months ago, and there being no further 
necessity for the continuance of the cor- 
poration, no protests against its dissolution 
are likely to come in. —Cin'ti Tribune, 


The current edition of this paper is 
printed with the Ault & Wiborg Co.'s 
Eureka Black, 


THE Morrison Show Print Co., of De- 
roit, is the latest concern to enter the 
show printers’ domain. 


THE Orcutt Litho. Co., Detroit, does 
all of the posters of the Primley Chewing 
Gum Co. 

TuE Erie ShowPrint Co. are very busy. 


THE Donaldson Lithograph Company 
last week performed a very rapid and suc- 
All the lithographs 
for the Cotton States Exposition at At- 
lanta have been made by this company— 


cessful piece of work. 


and very handsome lithographs they are, 
by the by. Mr. Cooper, chief of the de- 
partment of publicity, was anxious to have 
Blue and Gray day at the exposition ad- 
vertised in Louisville during the G. A. R. 
He 
to know if he could get out 4oo lithographs 


encampment wired Mr. Donaldson 
by night, and at four o'clock received the 
anwer that the bills were all placed.— 
Dramatic News. 

Walter S. Parker, formerly the publish- 
er of Ink Fiend, is now manager of the 
Eagle Printing and Color Works, Chicago. 
This concern is making a fine grade of 
inks, their colored inks being especially 
fine. 


The Ault & Wiborg Co. report that bus 
iness is booming with them. They are sell- 


ing more poster ink this vear than ever. 


Frank Swick, of the Great 
Western Printing Company, of St. Louis, 


manager 


after having been continuously in harness 
for eleven vears while in charge of that 
firm, has just tendered his resignation, 
and will give himself a long and well- 
deserved vacation. Mr. Swick is the pio- 
neer of the show printing business in St. 
Louis. .He knows every showman and 
leading circus attache from Maine to the 
Pacific, and off and on during the last 
thirty vears has been in charge of local 
plants engaged in the design and manu- 
facture of circus and theatrical posters. 
Mr. Swick’s army of friends will be glad 
to learn of his determination to lay aside 
the cares of business long enough to re- 
cuperate from a long and honorable siege 
of duties. Nt. Louis Ntar Nayings. 


A Hebrew tailor in Cincinnati had the 
following unique sign in his window on 
the one of their recent holidays: 

Now it's ** Yara Kip- 
I'll be through this evening, come 
in and see me then. 


“I'm atit again ! 


pure 


Chicago, Sept. 27th, 1895. 
EDITOR BILLBOARD ADVERTISING: 

DEAR StR—Answering Vours of the 26th 
inst, business with us for the past month 
has been good. Contracts for future ad- 
vertising and commercial work are more 
numerous and larger than last vear. 

We now have on our boards, the follow- 
ing foreign work: paper for the Franco- 
American Soups, Adams’ Chewing Gum, 
Beeman’s Chewing Gum, Kola Chewing 
Gum, Blue Label Ketchup, Atlanta Ex- 
position, etc., besides about twelve or fif- 
teen local firms. During the past four 
weeks, several times we had the pleasure 
of closing contracts for futures, or asa 
showman would call it, ‘‘turning people 
away.’ I think the general outlook all 
over the country is fine. 

In your last issue, I noticed under your 
New York Notes, that you report a gener- 
al fight going on in Chicago, between the 
bill posters and theatres. In that state- 
The fight was not 
between us and the theatres, and the other 
bill posting companies, it was against the 


ment vou were wrong. 


system of indiscriminate outside ‘‘sniping’’ 
on non-leased and non-protected walls, 
fences, ash boxes, curb stones, etc., in no 
way affecting leased bill boards. 

After three week of general covering up 
of all the outside dead walls, alley-ways, 
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ash boxes, ete., Supt. of Police Badenoch 
has decided that on and after October fif- 
teenth there shall be no such thing as 
“sniping’’ done in the city of Chicago, 
and that is what it should be. 

If there is any medium offered to adver 
tisers that will sooner or later disgust 
them, it is trying to reach the public by 
means Of snipes in advertising. 

Any advertising solicitor who will ad- 
vise public advertisers to advertise by 
means of the snipe, don’t know how or 
ought not to solicit for bill posters in this 
country. 


Three sheets, and 


all large paper, is the only proper way 


stand work 


for the bill poster to prove himself a great 
benefactor to the advertiser 
No news of importance regarding the 
Association. All members and the outside 
business men at large seem to like the 
prices adopted and business done at the 
meeting at Detroit. 
Yours truly, 
R. C. CAMPBELL. 


Clif. Grant, formerly one of Barnum & 
Bailey's expert bill posters, has challenged 
Joseph Plant, of Worcester, Mass 
bill posting contest, for $100 a side. 


. for a 
Both 
men claim to be the fastest in the country. 


MAMAN ALAM ALAM ALAM ALLALLALL 


Every Bill Poster. 
Every Distributor, 


Every Poster Printer, 


Should send us an advertisement 


for the Christmas Number of 


BILLBOARD ADVERTISING. It will 
have a fine lithographed cover, and 
will be handsomely illustrated. 

Send 


in your copy early. 


Billboard Advertising Co. 


127 East Eighth Street, 


CINCINNATI, OHIO. 


TVIWWIYULU UCC LL Lt 


POSTER INKS 


CINCINNAT I+ 
NEW YORK* 
CHICAGO: 


BILLBOARD ADVERTISING is the Official Organ of the Associated Bill Posters’ Association. 


POSTER PRINTERS 


Advertisements under this head ave printed free of 
charge in non paren in bold face tvpe two dollar 
per vea* D'splav advertisements 
seven lines, twenty-five cents per lin 

Advertisements amounting lo ene dollar and over 
include a vear's subs ription, free 


nol ercceding 


Bien, Julius & Co., 140 6th ave, New York 

Boston Job Printing Co., 4 Alden, Boston Mass 
Brooklyn Daily Eagle Job Printing Co, Brooklyn 
Brooklyn Times Printing Co, Brooklyn 

Budget Show Print., Box 38, Elmira, N. y, 
Calhoun Printing Co, Hartford, Conn 

Calvert Litho Co, Detroit, Mich 

Cameron Show Printing Co, <> Ann, New York 
Central City Show Printing Co, Jackson, Mich 
Central Litho and Eng Co, day ave, New Vork 
Central Show Printing Co, 143 Monroe, Chicago 
Commercial-Gazette Job Rooms, Cincinnati 
Correspondent Show Printing Co, Piqua, Ohio 
Courier Printing Co, Brantford, Ontario 
Courier-Journal Job Rooms, Louisville, Ky 
Courier Show Printing Co, Buffalo, NY ~ 
Cox's Sons, John, Gay and Pratt, Baltimore 
The Donaldson Litho. Co., Cin’ti, 0. 
Eichner & Co, Baltimore 

tmpire Show Printing Co., 

; i 73-75 Plymouth Place, Chicago 
Enquirer Job Rooms, 88 East Eighth, Cincinnati 
Enterprise Show Print , Cleveland, O. 

Erie Show Printing Co, Erie, Pa 

Fair Printing House, Norwalk, 0. 

Forbes’ Litho Co, 181 Devonshire, Boston 
Francis & Valentine, 517 Clay, San Francisco 
Free Press Show Print., Detroit. 

Fox, Richard K, Franklin and Dover, New York 
Gribler Litho Co. Chicago 
Gillin Show Print, 132 West 14th, New York 
Goes’ Litho Co, 140 Monroe, Chicago 
Gt. Am. Eng & Print Co, 57 Beekman, New York 
Great Western Printing Co, 511 Market, St Louis 
Greve Litho Co, The, Milwaukie, Wis 
Haber, P. F., Fond-du-la>, Wis 
Hasselman Printing Co., Indianapolis, Ind 
Hatch, C R. & H. H., Nashville, Tsnn 
Hennegan & Co., Cineinnati, Ohio. 
Jackson, J B., 48 Centre, New York 
Jordan Show Printing Co., 128 Franklin 
Journal Job Rooms, Columbus, O 
Ledger Job Office, 605 Sansom, Philadelphia 
Libbie Snow Print. Bos:on, Mass. 
Lick Show Print, Fort Smith, Ark 
Liebler & Maass, 224 Centre, New York 
Mauberret’s Printing House, New Orleans, La 
Metropolitan Printing Co , 222 W. 2th, New York 
Miner Litho. Co The H.C. 342 west 14th st 

New York, 
Mitchell, Chas., Ottawa, Ont., Canada 
Morgan, W. J. & Co., St.‘ lair, . leveland 
Morrison Show Print, Detroit, Mich 
National Printing & Eng.to,+ hicago 
Orcutt Litho. Co. Chicago 
Pioneer Printing Co., 214 Jefferson, Seattle, Wash 
Planet Show Print, Chatham, Ont.. Canada 
Richardson & Foos, 112 4th Ave, New York 
Riverside Printing : 0.. 216 3rd, Milwaukee, Wis 
Sackett & Wilhelms Litho. Co., sth ave. and 14th 

st.. New York. 
Saffin, H.¢’., 172 Skillman Ave., Brooklyn 
Seers, A. S., 10 FE. 17th street, New York 
Shober & arqueville, Jackson st., - hicago 
Springer & Weity, B-way and 3:st, New York 
Star Printing * 0., 606% Second, Seattle, Wash 
Sterrett Show Print San Francisco, Cal 
Strobridge Litho t o., Cincinnati 
Union and Advertiser Co., Rochester, NY. 
Union Job Printing Co., Walla Walla, Wash 
United States Printing Co , Cincinnati 
What Cheer Show Printing Co., Providence, R. 1 
Winterburn Show Print., 166 Clark, Chicago 


PRINTING HOUSES 
That execute high-class Distributing Matter 


The following firms make a specialty of finely 
printed Booklets, Pamphiets, Hand Bills, Fhers, 
Dodgers, Circulars, Hevalds, Courters, Programs 
Blotters, Fancy Cards and Novelties 

Advertisements under this head same as above 


, Chicago 


Blackwater Courier Job Office, Franklin, Va. 
The Donaldson Litho. Co , Cint’i, 0. 
Eaton, Allen & Co, Grand Rapids, Mich 
Hennegan & Co., Cincinnati. 0. 
Libbie Show Print, 6-12 Beach St., Boston, Mass. 
Lotus Press, 140 west 23rd st., New York City. 
Mauberrett's ee House, New Orleans, La. 
l.. Prang & Co., 286 Roxbury St., Boston, Mass 
Saffin Show Print, 172 Skillman Ave., Brooklyn. 
Van Fleet, 88 Centre, New York o 
Winthrop Press, New York. 


het’s Get | 
Acquainted ? 


e<s0- 00-303 


Send for our 
Specimen Book 
that will 
introduce 
us, but 
Don't forgot to ask 
about our 
CHINESE BLACK 
* Just for fun, you 
know—not business—for, of 
course, you are “ perfectly 
suited" and would not change 
your ink for your father. 
Yes, we know ; sounds natural. 


EAGLE PRINTING INK & COLOR WORKS, 
148-152 Monroe Street, Chicago. 


To first ten persons sending us orders for our 
inks, resulting from this ad. in “ Billboard Ad 
vertising,’’ we will send a handsome present. So 
be sure and mention the paper. 
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BILLBOARD ADVERTISING is tie Official Oraan of the NEW YORK Bill Posters’ Association. 
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No. 16 and 18 Mill Street, 


ROCHESTER, N. Y. 


The Rochester Bill Posting Co., 


EDW. A. STAHLBRODT, Manager. 


BILL POSTERS, DISTRIBUTERS AND GENERAL ADVERTISERS, 


NEW YORK OFFICE, 621 Broadway. 


pees FO 


THE ERIE BILL POSTING CO. 


EDW. A. STAHLBRODT, Manager. 


No. 10 North Park Row. ERIE, PA, 


Distributers’ Chat. 


Brandy Station, Va., 
Bir tL BOARD ADVERTISING 


Cincinnati, Ohio 


Aug. ioth, 150 


Pprror 


Dy AR Stk > —Allow me, in my official capacity 
«well as an individual, to thank you tor your 
timely editorial remark under the head of 

Distributers’ Chat," in this month's issue in 


regard to the employment of unreliable distr 


buters by advertisers. There is not a reliable 


United States 


suffered to a greater or less extent from the em 


jbuter in the but what has 


listr 


ployment of boys—oftentimes mere children, in 
ploy1 


the distribution of advertising matter. In hun 


cases druggists, in the larger towns 


dreds of 
who are entrusted with the introduction and sale 
of some new preparation, in place of employing 
reliable distributers to do the advertising will 
vive the matter to a lot of children, whe bargain 
to distribute it for a piece of candy or some sim}! 
lar trifliag compensation 

thanks for alle 


Also please accept my your 


vindication of Mr W.H. Steinbrenner, of your 
city, in pis exposure of the methods of the 
American District Telegraph Co Mr. Stein 


brenner isan officer in our Association, and by 
his watchfulness and care has proved that he is 
And I can and 


the 


the right man in the right place 


will assure vou that you will have hearty 


co-operation of every me mber of our Association 


in your laudable efforts to weed out the incom- 
petents and expose the frauds that are now suck- 


’ 


ing the life blood from the distributing business 


Again thanking you, lam 
Very truly yours 
PHOs. K. DURBORAW 


bad A of Dist.of N.A 


sec’ y- Treas. I 


Tirrin, OHO, Sept th. 1s 


Members of this Association who have been 
regularly notified from this office of the amount 

their indeltedness for quarterly dues, and 
have failed to respond, either by an excuse of 
their inability to pay at this time 


tent 


or by persis 


silence, which is equivalent to a refusal, 


must not complain if other distributers 


received as 


members from the homes of such 
delinquents 

It is impossible to conduct any business enter 
prise without advertising, and it is impossible to 
without moncy, and those 
unwilling to contribute 


necessary 


advertise members 


who are their share of 
in placing our 
before the public, are not entitled, and will 
receive, any 


the expense claims 
not 
considerations at the hands of the 
associations in the distribution of work that is 
every day coming to those of our members who 
have maintained their standing in the 
tion 


associa 


No other officer of this Association is author 
ized to receive any moneys belonging to the 
Association except the Secretary-Treasurer, and 
no member should, under any circumstances 
assessments to any other 
Don't send your dues to me for I am not 
authorized to receive them, but send to Thos. K 


Durbarow, Secretary-Treasurer, Brandy Station 


send fees, dues, or 


officer 


Virginia 
Kk. M. HARLEY 
First Asst Sec'y I. A.of D.of NLA 


Where the Almanacs Go. 


A canvass was made of twenty drug stores in 
Philadelphia last week to see how they handled 
circulars sent to them distribution, 
four tons of fine printing was bought up at the 


for Over 


uniform rate of \ cent a pound. The lot in 
cluded over 3,000 almanacs. How does this 
strike you, Mr. Advertiser? —7he Sun, Phila 


delphia 


The Fischer Distributing Agency, of Omaha, 
Neb., have more work to do at present than 
at any previous period in their career 


W. H. Steinbrenner, of Cincinnati, has just 
completed a large contract with the Peruna Med 
icine Co. That the work was well ‘done’ 
without saying, 


goes 


A COMPLETE LIST OF MEMBERS 


At this time in good standing in the Inter- 
national Association of Distributers 
of North America. 


s M. Boorom 
t,co, } 
DW 


Thomas K 
tion, Va 
KM. Harley 
WH. Steinbrenner 
Lewis A 
Ark 
Arthur Book walter, Galion, O 
S. M. Bond, Cor 
Williamsport, Pa 


Lock- Box 


Fischer 


Springfield, Ohio 

5 Farnam st Neb. 
Lock-Box 14, Ridgefield, Conn 
Lock-Box 45, Brandy Sta 


, Omaha 


Scofield 
Durboraw 
Madison St., Tiffin, O 

S11 Vine St., Cincinnati, O 


Anderson, 1:17 College St., Little Rock, 


Cherry St. and Rural Avenue 


W. Cc. Fennimore x 


» Oak St 


Sharon, Pa 


Millville, N. J 
David Cartwright 
W. ©. Givens, Lock-Bowx 414, Olyphant, Pa 

kK. l). Marchael, National Military Home, Mont 


gomery, O 


Fdwin R. Negus - Main St . Milford, Mass. * 
Raymond O. Rawer, Straver St.. Johnstown, Pa 
J. H. Bell, Lock-Box 69s, Staunton, Va 


Reuben EKaly, Lock-Box 7s, Rochelle, Ga 


Aaron W. Hazard, Lock-Box 23, Avoca, Mich 

Wm. M. Meloy, Lock-Box 49, Carlisle, Pa 

Hugh Il. Vance, Effingham, Il 

John M. Evans. Lock-Bowx 153, Youngstown, 0 

F. A. Crabtree, Effna, Va 

Wim. W. Bireley, Lock-Box so, Gettysburg, O 

Edward C. Clark, Lock-Box 1, Lebanon Springs, 
> 

s. EK. Brayles, Cider Creek, Tenn 


W. J. Krvyder, Lock-Box 6, Dowagiac, Mich 

W, D Simpson, Lock-Box * F,"’ Anderson, S.C 

Daniel 1, Cushing, tos River St., Mattapan ( Bos- 
ton), Mass 

Db. J. Entzminger iluger St., Columbia, S.C 

S. I. DeForrest, 134 Rectory St., Port Chester, 

\ 

Jno. H. Jones, N. W. Cor. Mount & McHenry 

Sts.. Baltimore, Md 


Joseph H 
Ohi 


Ream, Lock-Box :5,Washington C.H., 
W. 5S. Bye, Lock-Box 759, Cedar Rapids, Ia 


Samuel E. Benner, Lock-Box 210, Doylestown, Pa 


G F. Baugasser, Lock-Box x8, McMinnville, Or 
RK. Carnrck, Lock-Box 62, Sand Lake, N. Y. 

E. G. Griffin, 67 Anderson St., Greenville, S.C 
Geo. A. Tucker, Lock-Box 113, Huntington, Ind 
]. Jensen, Lock-Box 661, Lyons, la. 

Jas. PF. McWhirk, 39 Millett St., Dorchester, Mass 


Jasper G. Neel, Prohibition, © 

DD. R. Paul ) N. Fourth Street, Steubenville,O 

Oscar Bishop, 22 Kennebec St., Waterville, Me. 

W.B Wilkinson, 12 
; 


Thomas Sherwood 


5 Pierce St., Lewiston, Me 
Niagara, Canada 
Robt. Chapman, Alliance, Cal 


W_H. Mercer, Lock-Box 20, Fredonia, N Y 

Sam‘! C. Lancaster, Lock-Box 134, Oxford, Miss, 

A. A. Reed, Lock-Box 41, Bakers Mills, N. Y. 

A. L.. Williamson, Lock-Box o1, Buffalo, Tex 

J. H. McNulty, Lock-Box 104, Ortonsville, Mich 

Edward F. Maxwell, 27 Morris St., Amsterdam, 
N.Y 


F. Hanson, Box 458, Princeton, Ill 
W. E. Patton, Lock Box 79, Corinth, Miss. 
Ferdinand Kaiser, Box 7o, Salem, Il. 


Jno. L. Smart, 14 E. Intendentia St., Pensacola, 
Fla 


Joseph A. Grimes, 24 Evans St., Batavia, N. Y. 
Olin Rose, Kipton, O 

H. Joseph Harth, 318 Court St , Paducah, Ky 

J. C. Bingley, 37 St. Philip St., Charleston, S. C. 


Marshall W. Corbett, Lock-Box 38, Westminster, 
Mass 


hh. F. Evans, Minter. Ala 

E. F. Mayfield, Box 67, Berkshire, 0. 

lL. T. Robertson, 
leans, La 

Cc. M. Brawt, Lock-Box 45s, St. Clair, Mich, 

J}, Heber Dries, South Evansville, Pa. 

kk. ©, Burroughs, Cor, Baltimore and Mill Sts., 
Newark, 0 

James L. Hill, 316% Cedar St., Nashville, Tenn 

Jno, BF 114 Weld St., Rochester, N.Y 

G. Runey & Son, ast Genessee St., Waukegan, Il! 

A. B. Beall, Sioux City, Iowa. 

Christopher Taylor, Trinidad, Col. 

Thomas Kane, 8S South Street, Middletown, N.Y. 


23 Louisiana Ave., New Or 


Strover, 


Box 454, 


Reliable men wishing to join the International 
Distributers’ Association should make applica- 
tion at once Only one man from a county 


join 


can 


° ry 


4 ‘ 8 + bad ie 


CHRIS. TAYLOR. 


The energetic and successful manager of The 
Taylor Bill Posting Company, of Trindad, Colo- 
tado. Mr. Taylor organized this company in 
i883. They own and control all billboards in 
South-western Colorado, embracing the subur 
ban coal mining towns of Starksville 
lation; Engle, soo population; Sopries, 1000 popu- 
lation; Walsenberg, 2000 population; and several 
smaller towns 


“oo popu- 


The city of Trinidad is the natural gateway 
to Mexico, through the Ratore Pass, over which 
the A. J. & S. F. R. R. runs on its way to the Pa- 
cific. Trinidad is also reached by the U. P. D 
& G. Railroad add D. & R. G. Railroad. 

Mr. Taylor, besides being the manager of the 
bill posting business, is also stage manager of the 
Jaffa Opera House, also manager of the Opera 
House Program. He is well known throughout 
the west, is secretary of the Rocky Mountain 
Bill Posters 
of the International Distributers’ Association. 


Distributors should take advantage of every 
opportunity to increase their business, One o! 
the best ways to impress business men is with 
a business-like letter on good stationery. If you 
possible can, use a type writer The American 
Type Writer advertised in another column is just 
the thing for those people whose correspondence 
is with business men 


Put your ad. in our classified column 


OOee--. _— 
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Association, as well as a member 


MURAL SIGNS AND PAINTED BULLETIN.S 


Advertisements under this head are inservted free 
tf set im monparerl, One dollar per annum in bold 
face tvpe. and twenty-hve cents per ’ fow display 
ad. not exceeding six lin rr 


ALBANY, N.Y 
J. Ballard Carroll, 54 Beaver street 
Boston, MASss 
J. Donnelly & Sons 
Boston Advertising Co., 8 Bromfield st 
BROOKLYN, N.Y : 
The New York and Brooklyn Adv 
DeKalb and Hudson aves 
Thos. A. Skidmore, 640 Halsey st 
CINCINNATI, O. 
The John Chapman Sons Co., 1g Longworth st. 
Dilt’s Advertising Service. 4:2 Coleman st 
Ph. Morton, ; west Fifth st 
Hummel & Curran, 642 Main st 
CHICAGO, ILLS. 
R. J. Gunning, Wabash ave., cor 
Bour & Company, 59 Dearborn st 
F. M. Lewis & Co... Temple Court 
Thos. Cussack, Blue Island ave. and Throop st 
CLEVELAND, O 
Bryan & Co., to 
DENVER, COL. 
The Curran Bill Posting and Advertising Co 
DETROIT, MICH. 
Walker & Co. 43 
KALAMAZOO, MicHu 
LEXINGTON, Ky. 
lL, H. Ramsey & Co., 137 east Main st. 
LOUISVILLE, Ky.—Heverin Bros 
NEWARK, N. J.—Newark Bill Posting Co 
New YorK, N.Y 
0. J. Gude & Co.,! 13 & 115 west Broadway 
C. S. Houghtaling, No. 3 Park Place 
Standard Display Adv. Co., 6th ave. and 13th st. 
I, E LaTour, 1718 Broadway 
Frank J. Beyer, 116 Chambers street 
New York Adv. Sign Co., 16 and 18 Park Place, 
Excelsior Adv. Sign Co., World Building, 
Display Advertising Co., 187 6th avenue 
Samuel W. Huke, S57 Nassau st 
H. R. Robinson, Advertising Agent, 
J. B Coakey. 95 Bowery 
Albert E. Gans, 261 Broadway. 
Art Sign Co., 141 Bowery 
Chas. Jas. Wells & Co., Bowery and Houston st 
Frank T. Jones, 40 west Broadway, 
Unexcelled Advertising Co, 46 Vesey street 
Colyers System Advertising Service, 113 and 
115 west Broadway 
OMAHA, NEB 
Thos Mulvihill, 
OSHKOSH, Wis —John E Williams 
PHILADELPHIA, PA. : 
American Advertising Sign Co., 1336 Race st. 
Wm. Johnson, 
PRAIRIE CiITy, lowa,—W. S. Parker 
SAN FRANCISCO, CAL. 
Arthur M. Plato 
S. I Stone, 506 Commercial st. 
SCRANTON, Pa.—Reese & Long Adv. Co. 
St. Louts, Mo. 
Ww. F. illiamson, 113-115 N. 6th street 
Huiest & Stout Adv. Sign Co. 
R. J. Gunning, 
TORONTO, CAN.—Price Advertising Co. 
The Acton Burrows Co. 
VANCOUVER, CAN. 
WINNIPEG, CAN, 


Sign Co., 


VanBuren st. 


Court Place 


Rowland st. 


J. E Me arthy & Co. 


1512 Harney st 


-The Acton Burrows Co. 
The Acton Burrows Co. 


e 
e 
: : 
. . 
Wiil bring you an ad—one that we both may weli feel proud of 
one that will really bring business. For the purpose of making the 
acquaintance of « Bilibcard Advertising * readers.1 will write a good 
ad. for $1. For only tifty cents more I will furnish a bright cut. 
For trade paper ads. | generally get $1.50 or $2.00 with cut. 
Of course, Cash must come with the order, and if I fail to 
satisfy you the money will be refunded. 
Send for my new booklet, entitled “ Sharp Points.” 
FRANK V. STUMP, 
Werner Building, Goshen, Ind 
fre vow im doubt on some advertising 
subject / can write you a valu- 
able personal letter of advice for 
3 only $> : 
. e 
e 7 
3 e 
a 
OOee--. 00068 
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_ BILLBOARD _ 


_ADVERTISING 1S 


S REAN ALL MVER THE ENGLISH SPEAKING WORLD. 


a  -— - a. 


KIND WORDS (?) 


THE “IMPARTIAL” ATTITUDE OF THE PRESS. 


Distorted Observations, Misrepresentations, and Downright Lies, Gathered from Here, There and Everywhere. 


Association of Bill Posters is 
holding a convention in Albany. We have not, 
however, yet gone as farasa national association 
of bootblacks.—Omaha Bee 


The National 


Two sign painters of New York were arrested 
and fined for defacing rocks in a picturesque 
locality with advertising signs upon their sur- 
face. It served them right. There is a time 
coming when every self-respecting city will abol- 
ish the unsightly bulletin boards which now 
abound upon every street. They are an eye sore 
and a nuisance.—/ntfer-Ocean, Chicage 

Bill Posters Beware. 

It is now a misdemeanor for any person to 
ring the door bell or arouse the occupants of a 
house when leaving a hand bill or advertising 
sheet. Bill posters are prohibited from posting 
bills on rocks or trees adjoining the highways or 
on buildings without the consent of the owners. 
There are penalties of $100 and six months im- 
prisonment attached to the offences. It will be 
gratifying to the public that the laws now pro- 
vide punishment for the impudence of the bill 
distributer, who rouses the family to greet a bill 
which they do not want to see and also for the 
one who ruins the scenery along the country 
highways by advertising signs that are neither 
beautiful nor artistic.— Sfandard, Gloversville, 
N. ¥. 


What’s Going On? 

One or two correspondents of Chicago newspa- 
vers do not like the comments of LESLIE’s 
VEEKLY in reference to the bill board nusiance 
i that city, recently illustrated in these columus, 
Chey characterize our remarks as impertinent 
ind querulous, But the Avening Post and other 
journals applaud our remarks, and insist that 
the authorities should put a stop tothe plastering 
of walls and fences with vulgar, unsightly, and 
in many cases indecent bill boards and signs, 
LESLIE’S WEEKLY is quite certain that the best 
public sentiment approves its efforts, first made 
here at home, for the abolition of a great nuis- 
ance, and it will not be seriously disturbed by 
anything that may be said in condemnation of 
its course by exceptional Chicago admirers of 
things hideous and shameful.—/es/ie’s H vekly. 


On the Ellicott Square bill board is the picture 
of a girl holding a placard which asks passersby 
if they eat some kind of oats. I should think 
one iook at the picture of that girl, who suppos- 
edly was bred on the kind of cereal she asks 
about, would cure anybody of a wild desire for 
oats. The girl looks asif she were undergoing 
a simultaneous attack of cramps and colly-wab- 
bles. Those who gaze at her disjointed counte- 
nance must think those oats would kill a horse. 
There is art in advertising and then again 
there isn’t. Inthe newspapers is where adver- 
tisements ought to be placed. Effigies and 
freaks painted on fences cheapen the article 
they are supposed to advertise.-Buffaly Lnguives 


The crusade against bill boards, noted as spon- 
taneous in several cities, has broken out also in 
Chicago. Asa matter of fact, the bill board is a 
relic of cruder theatrical times, and it isin many 
respects an annoyance to theatre managers as 
well as sometimes a public eyesore —Dramatic 
Mprrvor. 


THE EVERLASTING PANORAMA.— The bill- 
sticking fiend wovld erect a hoarding in Para- 
dise if he got halfa chance. As itis, he does not 
blush to rear one within five yards of a ehurch 
door. There are any number of good newspa- 
pers to advertise in ; and we faii to see why the 
eye should be offended and the heart grieved by 
an everlasting panorama of shrieking capitals in 
every colour of the prism —7imes Leeds, England 


Advertising Run Wild. 

Is the end of the century marked by esthetic 
anarchy? Is the fate and the very name of 
Wilde significant of Nordau's doctrine of pre- 
valent abnormality and degeneracy? Form 
and color seem to be running wild; in some 
directions they may be said to be anarchical, as, 
for example, in impressionist art, and in the 
ampant headgear of women, loaded with flam- 


ing red or other color, possibly emblematic of 
woman's insurrection. And the carriage gear, 
even nuich of the body of vehicles and entire 
drag carts have this year taken on the red-repub- 
lican pigment. Fence boards blaze with intense 
raw color in advertisements. It is a general 
eruption with which nature sympathizes in her 
recent quakes and volcanic outbursts? Who 
kuows that it may not end in a grand coincidence 
of nervous crazes and natural catastrophes like 
those in the fourteenth century, when the dark 
ages grew darkest just before the dawn? 

All jesting apart, however, the advertising 
display signs call for special consideration be- 
cause we are forced to see them everywhere, and 
of the most obstrusive kinds that ingenuity can 
invent. They are not merely in proper place 
where the business advertised is carried on, but 
confront us in every place—on fences by the 
roadside and fencelike devices on roofs, on 
chimneys and barns, on every part of the elevated 
railway stations, on the interior of cars. on rocks 
and what not. If they were reasonable in size 
and quantity of color, and not impudently 
repeated, one night endure them good-naturedly 
as we endure a beggar’s solicitotions, or a news- 
boy's eager trotting beside us with his papers 
held before our eyes. But, with big and often 
grotesque type and violent tint, the advertiser 
stares at us, safe from personal rebuke : and, not 
satisfied with an occasional stare, he follows us 
everywhere, repeating the offence. Yes, since 
displays like these are well termed loud or stun- 
ning, he is shouting along our daily path as per- 
sistently and harshly asa strolling street peddler. 

The uhimate effect is tiresome, though one 
may be interested momentarily in some new 
poster or freshly pictured wall. Moreover, a 
suspicion is raised that the thing so extravagant- 
ly advertised must depend for success on the size 
and antics of a paintbrush, or the amount of ink 
paper and paste, rather than on merit. A_ posi- 
tive prejudice, indeed, may be excited against 
the bill the suburban property, or the play, that 
must yell itself into notice. One who thinks at 
all of it would prefer Dobbs’ 
nounced to Hobbs’ over-trumpeted sarsaparilla 
tonic. Of course, it pays to advertise, espec- 
ially in newspapers, where one may read at leis- 
ure ; but a paying advertisement is not necessa- 
rily like a circus poster that may be artracive 
Once a year, but would be execrable all the year 
round. 

In its place, as in classified columns of a news- 
paper, or in a nostrum almanac or other pamph- 
let, a medical specific may be welcome to those 
who find it of interest. But who likes to have 
Filter’s Easy Emetic or Pestle’s Pleasant Purga- 
tive forced on his attention at every step and 
glance? As for the big tobacco sigus multiplied 
in every situation, a retailer would probably 
testify that consumers find out for themselves 
and adhere to whatever preparation of the weed 
they prefer, andthe many nonconsumers must 
be often annoyed by the screaming sign, inten- 
sifying their prejudice. Many other displays, 
especially fence posters, pertain to theatres. It 
is pleasant to notice that these have riot been so 


moderately an- 


objectionable fora few months as during several 
years previous. It has been found very likely, 
that high art in museums and low art in photo- 
graphs render town eyes indifferent to the coarse 
nudities of board fence picture. In respect to 
even the posters that have lettering only, why 
make so prodigal and coarse a show of colors 
simply to give in huge letters the 
madame or madamoiselle and the play in which 
she appears? In short, why everywhere a per 
petual Fourth of July of cannon firecrackers— 
letters and wide flaring red lights, yellow lights, 
blue lights of printer's ink or painter’sink? It 
tends to blunt the observer's sensitiveness to the 
fine melodies and harmonies of form or color in 
nature and art. It belongs with the gaudy 
blanket of the Indian, or the fiery carpet of 


name of a 


“sprawling pattern hung before a misfit store ina 


black street. At best, it issemi-barbarous, likea 
Russian temple said to have nine turi’p lo ues, 
each of a different color, or like Russian shops, 
with, for examples pictured beef and hams cov- 
ering the whole front. Not printer or painter, 
but those who order the work are responsible for 
our monstrosities. Some do seek and secure a 
really refined piece of work, as in chromo-litho- 


graphy, and it would be impressive if shown 
here and there, not made ubuiquitous. Others, 
insane about large space, are sane in having it 
filled with an unpretentious poster multiplied 
like a regular decorative pattern. 

Atawdrily papered fence may have the merit 
of holding a rubbishy, vacant lot, but to paint 
the most or all of the hired blank wall of a build- 
ing with black. blue, or chrome, as a ground for 
brobdingnagian advertising, and, still worse, to 
hire every possible wall for the same announce- 
ment, isa gross disfigurement of the town and 
an indignity to the public, look, for example, 
toward either end of Brooklyn bridge from the 
bridge ; and in this case it is something set forth 
apparently for juvenile intestinal ailments; for 
this priyate speculation much of New York and 
Brooklyn thereabouts is converted into a mon- 
Strous bulletin board. Such excesses should be 
prohibited by ordinance, just as a similar deface- 
ment of nature was forbidden by state law, after 
it had become an outrageous nuisance. And 
why should somebody's Imperial Polishing 
Powder, in vivid letters on vivid ground, be 
nailed on every stair of a railway station, and 
the walls, outer and inner, and the railings be 
rented to advertisers? Must the railway eke out 
its otherwise sufficient profits by crazy-quilting 
with A’s and B's wares it’s own tastefully con- 
structed and painted stations? As to the suburbs 
and country generally. Commuter Jack and 
Farmer Jill may indulge in whatever decorative 
eccentricities they will, for their own delectation 
or ostentation, but surely they have no moral 
right, forthe sake of a few dollars, to mar a land- 
scape or simply tease our eyes, by allowing a va- 
grant sign man to paint an entire fence, 
barn with black, lettered large with whoping 
white or yellow, simply to inform us of what we 
care nothing to know—that there is sucha thing 
as Dick’s Hair Dye, or Hary’s Hair Oil, and even 
exhorting usto “try” this or ‘use’? that. It is 
not merely a matter between one man’s purse 
and another man's paintpot, but is a public 
nuisance. 

It is but fair to add, in dismissing the subject, 
that impudent advertising may in some instances 
override all objections by the humor of extreme 
impudence, especially if transient and quite oc- 
casional, like all effective wit. Years ago the 
grand finale of Fourth of July fireworks in the 
City Hall Park wasa naval battle, representing 
ships and all, and reaching nearly across the 
park. As the last pyrotechnic guns and lights of 
the crumbling ships were expiring, a patent 
medicine piece was slyly set up and set ablaze at 
the eastern end of the naval scene, as if offering 
a sovereign remedy for the wounds of war. No 
doubt if an apparatus could be invented, as the 
humorist Bangs imagines, that would project ad- 
vertisements on the face of the moon, 


roof, or 


it would 
be in constant use by those who, in the methods 
now mentioned, are already howling lunatics.— 
New YorR Tribune. 


Fun For The Goats. 


Thete will probably be an exodus shorty of 
the billy goats which gambol over the barren 
and rocky heights of Hoboken and other ansto 
cratic suburbs of New York. They are looking 
towardChicago as their coming earthly paradise. 


The one thing in this world which caused 
every gastronomic nerve of a goat to tingle at a 
2004 gaitis a rich and juicy bill board. When 
the “new woman" abandoned hoops for bloomers 
Sir William's choicest articles of diet 
was dropped from the bill of fare, and since then 
he has eked out a miserable existence from tin 
cans, ash heaps, and refuse thrown in the streets 
of the big city of the Empire State, which cannot 
supporta Civic Federation. So many of the peo 
ple of that place go away in the summer to Chi 
cago and other health resorts that the theatres 
cannot afford to keep open, and consequently 
the goats long in vain for the succulent paste 
and paper of the bill boards of the effete East. 
Chicago Inter-Ocean, 


one of 


Traveling bill posters take the cake for unadul- 
terated gall. They go into a store and hang upa 
bill and then ask the proprietor to sign an agree- 
ment to see that the bill is hung up until after 
the show exhibits. One of the 
city to-day. 


kind was in this 


Advertising sign painters who used without 
permission fences along the Central Hudson 
Railroad near Poughkeepsie were arrested and 
fined $25 each. The railroads ought to suppress 
those who mar the scenery with impudent signs 
making the ride on the railroad a long string of 
agony instead of a delight, as it should be.—Star, 
Schenectady, N.Y. 


muleted 
of her 
Two 


Che city of South Bend has just been 


in the sum of $1,500 for injuries, to one 

citizens through the falling of a bill board 
trials were had in the St. Joseph county circuit 
court. In the former trial a verdict of $soo was 
rendered, but Judge Hibbard set it aside. Should 
this verdict stick it will be a pointer forall muni- 
cipalities to guard against dangerous bill boards 


—Messenger. Valparatso, ind, 


A couple 
beauty of some rocks near Fishkill, by 


of sign painters, who spoiled the 
painting 
a hideous ‘‘ad” on them, were fined $25 each by a 
Fishkill justice at the instance of the New York 
Central Railroad Company —Gurette, Port Jer 


fee 


Advertising Run Wild. 


Gross Disfigurement of Fences and Walls. A 
Citizen Protests Against the Glaring Adver- 
tisements Which Are to Be Seen at Every 
Turn Throughout the City. 

San Antonia and vicinity is thoroughly abreast 
with the rest of the world, at least in the number 
variety and hideousness of wall and fence adver- 
tisements. There is scarcely a hundred yards of 
blank fence or a wall ten feet square in the en 
tire city that is not disfigured with a horrible 
printed or painted advertisement of some kind. 
People are forced to see them and they are of 
the most obstructive kind ingenuity can invent 
They are not merely in proper places where the 
business advertised is carried on, but confront 
one in every fences by the 
on roofs, on chimneys and outhouses, on street 
and what not-—-/-rpress, San 


place, on roadside 


cars, on rocks 


Antonia, Texas. és 


: 
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Phis department will hereafter be made a regular feature of our columns, and will be broadened 


scope so as to admit Expositions, Pure Food 


Exhibits, Celebrations 


Fetes, Horse Shows, Flower 


Bench Shows, Poultry Shows, and all Industrial Exhibitions whatsoever 


official roster, town and name of 


iety under whose auspices the exhibition takes place, published free of charge in nonpareil 


s ws 
Managers of any attraction of this nature can have their dates 
1 ite for bold face type will b 
ARKANSAS. 
Newport. Jackson County Fair, 
Oct. 8, 9, 10, 11, 12. 
Cillett. The Stuttgart Fair Association, Oct 
WS, Gettle, sec’yv 
iwould Greene county Fair Oct, 29 to 
N 
CONNECTICUT. 
ste Chester Agricultural Society, Dr. F. 5 
pres't. E. G. Smith, treas. Hared E 
“I sec’y Oct. rto4y 
( n ‘ linton Agricultural Society, E. H, 
Vright, pres't, G. H Brooks, treas. C. H 
} arts, sec y fet ito, 
Danbury Danbury Fair Association, Samuel 


H. Rundle, sec'y, Oct. gtor. 


Willimantic Willimantic Fair, J. H. Gray 
supt Oct. to 

Harwinton, Harwinton county Fair, Oct 

Simsbury, Simsbury county Fair, Oct 

Stafford Springs, county Fair, Oct § to 10 

Enfield, Union Fair, Oct 

Ness, Ness county Fair Association, © H Lar- 
away, pres SG Sheaffer, sec'y, Oct 10 to 12 

Wolcott, Wolcott county Fair, Oct 16 

Dover Agricultural Society of Delaware, Geo. 
A. Millington, pres’t, louis Schabinger, treas. 
John B. Wharton, sec’y, Sept. 30 to Oct. § 

Wilinington, Wilmington Fair Society 

Rartow, Dixie Social Fair Society, No Fair 
1895 

Atlanta, Cotten States and International I.xpo- 
sition ¢ \/alter G, Cooper, secy, Opens 
Sept. 1 closes Dec. 31 

Warrenton, Warren County Fair, J. H. Robin- 
son, pres't, P. B. Walker, sec'y. Oct. 23 to 25 


IDAHO. 


Boise City Driving Club 


ILLINOIS 


Grayville District Fair Association, 


Boise City, 


Grayville, 
Oct. rtog 
Goleonda 
John R 
bb. M. Lewis, sec'y 
Jerseyville 
WH 
treas 


Pope county Agricultural Society, 
Smith, pres't. Ed. B. Clark, treas 
Oct. Ltoys 
Jersey county Fair Association, Col, 
Fulkerson, pres'’t J. A. Shephard, 
H. A. Shephard, sec’y, Oct 2to, 


Society 


Salem, Marion County Acri 
tt ae 


J. W. Lannin, pres t, Co bh. 
ei » sec y Get t 


INDIANA. 


Steuben County Agricultur 


~ ciety 
Parseil, 


A.M Oct 


Stou 


prest, is. Hutson sec'\ 
Bedford, 
prest 
sec’y 


Bedford Fair Association 
Jas. McClelland 
Oct. tos 
Marshall county 
*co. D. Ellinger. sec’y, Oct 
Linton 
Samuel 
wit 


Poplar 


A.C. Voris, 
treas. S. T. Zollman, 


uy ! i 

ame On Fair Association, 
Storr 

(.reene County 
Maxwell, pres t, 
Hamitton Oct 


Agricultural Society 
John Bemes, treas 
1tos 

(;rove District 
A. D. Wood, sec'y 


sec y 

_ Grove Poplar 

WW. Smith pres't 
tos 


Fair 
whet 
Rochester ‘fon 
A. McClung, 4 
Grect, tk 
Vincennes, Knox County Agricultural Society, 
j. H. Barr, pres't) Kd. Watson, treas. Jas. W 
Emison, sec y. Oct. 14 to to 
Waterloo, North Eastern Indiana 
Association, H.C. Boyer, pres’t, H. K. Leas 
treas. M Kiphinger, sec’y, Oct. 7 tou 
Winchester, Randolph County Union Fair, Thos 
(; Mullen, pres't, D. KE. Hoffman, sec'y, Oct 


1to¢4 
IOWA. 


Adel. Dallas county Agricultural 
Randy, pres't. S. M. Leach, treas 
ton, seec'y ect. tto 4 


n County Pair Association, N 


test, Geo. V. Dawson, see y, 


Agricultural 


Society, R 
Lee Thorn 
Algona 


Kossuth county Agricultural Society, 


B. Butler, sec’'y. Oct. 


DD. Dodge, pres’t. EK 
1toa 


made known on application 


Belle 
Guinn 


"laine Big Four District Fair Ww. J 
LeRoy E. Cox, sec'y Oct. I to4 

Eagle Grove District Agricultural 

John Wassem, pres't. Hugh Donly, 
1tog 


Kansas State Fair Association. E R 
pres't. W. R. Hewey, sec’y. Oct. 1 tos 
Mound City, Linn county Fair Association, H 

H. Woy, pres't. Ed. R. Smith, secy. Oct. 1 to 4 


Holton S B McGrew, 
sec ¥V 


pres 

Fayvle Grove 
Society 
sec’yV ect 


Wichita 


Powell 


Jackson county 
~ to Oct 4 
Jefferson county Fair, 
Oct It to 
Rpoks county 


Fair, 
Sept 
Oskaloosa 

terson 


Geo A Pat- 

sec Vv 

Stookton 
secy Oct 3tos5 

Ness ‘ity, Ness county | 
sec'y, Oct to to 12 
Labett county Fair Association 

Robert Elliott, sec'y 


KENTUOKY. 
Muhlenberg county 
pres't wilh 


Fair, I N Pepper, 


air SG 


Sheaffer, 


Oswego 
toll 


Oct.a 


Greenville 
O'Brien, 
to 12 

Hopkinsville, Christian county Fair Association 

J. B. Gallreath, sec’y, Ist week in Oct. 

Owensboro Fair Association: 

W. Carter, sec’y, Oct. 1 to 5 


Fair, P. L 


Phillips, sec’y. Oct. o 


Daviess county 

pres. J 
LOUISIANA. 

Alexandria, Alexandria Fair Association, 
l,. Asher, sec’y, Oct 8 to 13 

MAINE. 


Topsham, Sagadahoc Agricultural Society, John 
F. Buker, prest, L. E. Smith, treas W.S 
Rogers, sec y, Oct. 8 to to 


MARYLAND. 


C. H. Todd 


Phil 


Bel Air, Harford County Agricultura! Society: 
A. M. Fulford, pres't, Jas. W. McNabb, sec'y. 
Oct. 8 to 1 

Cumberland, Tri-State Agricultural Society, 


Gen. Jos. H. Sprigg, pres’t, J. L. Griffith, treas, 
C. Edgar Keller, sec'y, Oct. 1 to 4 

Frederick City, Frederick Fair Association. 
Chas. N. Hargett, pres’t, Harry C. Keefer, 
sec'y, Oct. 8 to 12 

Hagerstown, Hagertown Fair Association, John 
W. Stonebraker, pres't, P. A. Witmer, sec’y, 
Oct. 15 to 18 


MASSACHUSETTS. 


Athol, Worcester Northwest Agricultural Socie- 
ty, Wilson H. Lee, pres't, J. H. Goodspeed, 
treas. J. H. Humphrey, sec’y. Oct. 1 and 2 

Boston, Massachusetts Charitable Mechanic 
Association Fair, Oct. 2to Nov. % 

Brocton, Brockton Agricultural Society, Ira 
Copeland, sec'y. Oct. 2to5 


Yorthampton, Hampshire, Franklin and Hamp- 
den Fair Association, E. E. Wood, pres’t, D 


J]. Wright, treas S S. Warner, sec’y, Oct. 2 
and 3 
MICHIGAN. 
Centerville, St. Joseph county Fair, 5S. Cross, 


sec'y. Oct. Stout 


Charlotte, Eaton county Agricultural Society, 
H. Gallery, pres't, N.C. Smith, treas. Geo. 

A. Perry, sec’y. Oct. 1 tog 

Fenton Fenton Union Fair, Frank Heath 
sec’y Oct, rtog 4 

Hadley, Wadley District Fair, F. A smith, 
sec'y, Oct. Sto 10 

Hillsdale, Hillsdale Fair, J. ©. Fitzsimmons, 
sec y, Sept. wto Oct. 4 


Holland, Ottawa a td West allegan Agricultural 
Society, A.G. VauHess pres't, O. Brayman, 
treas. John Kertchef sec’y. Oct. 1 to 4. 

Litchfield, Union Agnmeultural Society, 
Freeman, pres't, A. ). Lovejoy, treas. L. B 
Agard, sec’y, Oct. Storr 

Stockbridge, Stockbridge Agricultural Society 
Kdwin Farmer, sec’y, Oct. 1 to 3 


MISSOURI. 


RW 


St. Louis St. Louis Fair Association, J. K 
Gwynn, sec y, No. 509 Olive Street, Oct. 7 torz 

Kansas City Inter-State Fair Association, DW 
Longwell, sec’'y, Sept so to Oct § 

Palmyra, Marion county Fair, Oct. 1 tos, WLE 


Sites, sec'v 


NEW JERSEY. 


Mt. Holly, Burlington County Agricultural Soci 
ety, H. L. Budd, pres’t, Edward B. Jones, treas 
Henry Ll. Budd, sec'y, Oct. 7 to 11 


Trenton, Great Interstate Fair Association, 
John Guild Muirheid, sec’y, Sept go to Oct. 4 


NEW YORK. 


Owego, Tioga county Agricultural Society, J 
C, Latimer, pres't. M. Hastings, sec’y. Oct 
to to 12, 

Riverhead, Suffolk county Agricultural Society: 
Sylvester N. Foster, sec'y, Oct. 1 to 3. 
White Plains, Westchester county Fair, 

30 to Oct 2 

Schoharie, Schoharie county Agricultural Soci” 
ety. Daniel W. Jenkins, prest. H. F. Kings- 
ley. sec’'y. Sept. 30 to Oct. 3 

Watkins, Schuyler county Agricultural Society, 
O. H. Budd, pres’t. Jos. P. Frost, sec’y. Oct. 
1to4 


Sept 


NORTH CAROLINA. 


Edenton Agricultural Society, Dr. W. 


Edenton, John C. Bond, sec’y, Oct. 


R. Capehart, pres't. 
22 to 25 


Raleigh, 
prest, 


North ‘ arolina State Fair, J.S. Carr, 
H. W. Ayer, sec’y, Oct. 22 to 25 


OHIO. 


— 


Akron, Summitt County Agricultural Society, 
J. W. Keighbaum, pres. Albert Hale, sec’y. 


Oct. 1 to 4. 
Bellefontaine. Logan County Agricultural So 
ciety. Geo. A. Henry, pres. 5S. E. Allmon 


treas. Banner M. Allen, sec’y. Oct. 1 to 4. 


Bellevue, Huron county Fair, Oct 1 to 4 
Marion, Marion coun,y Fair, Oct 1to4 
Somerset, Perry county Fair, Oct 16 to 18 
Attica, Seneca county Fair, Oct 8 to 1 
Canal Dover, Tuscarwas county Fair, Oct 1to 4 


Cadiz, Harrison county Agricultural Society, S. 
C. Dickerson, pres’t . 


J. C. Glover, sec’y. “ Oct 
2to4g . 
Coshocton, Coshocton county Fair Association, 
Ed. L. Robinson, sec’y, Oct. 8 to 11 


Hamilton, Butler county Agricultural Society, 
S. K. Hughes, pres't. W.C. Shepherd, sec’y 
Oct. 1 to 4. ; 

Lancaster, Fairfield county Fair Association, 
Jacob Claypool, pres’'t. W, T. McClenaghan, 
sec'y, Oct. 8to 12 

Georgetown. 
ety. , 
sec'y 


. Brown County Agricultural Soci 
V. K. Thompson, pres. J. W. Hedrick 
Oct. I to 4. 


Mt. Gilead. Mot:iow County Agricultural Society, 


W. 0. Thunna, pres. O. J. Miller, sec'y. Oct. 
Itog 
Newark. Licking County Agricultural Soctet 


G. W. Horton, pres. 
C. Seymour, sec’y. 


W.C. Miller, treas A 
Oct. 1 to 4. 
Russellville, Brown county Fair, Qct 1 to 4 
New Comerstown, Tuscarawas 
Oct Ito4 


Richwood, Union county Fvir, Oct § to 11 


county Fair 


Orrville, The Central Ohio Pair, 
Proctor E. Seas, Sec’y and Sup’t. 
October 8 to 1l. 


Ottawa, Putnam county 


Agricultural Society, 
A. L. Paul, pres't ; * 


A. P. Sandles, sec’y, Oct. 
1 to §. 

Upper Sandusky, Wyandotte county Agricul- 
tural Society, G. W. Cliffe, pres't. Henry 
Kear, sec'y. Oct. $8 to 11, 

Wapakoneta, Auglaize County Fair, J.T. Van 
Horn, pres. M J. Crawford, sec’y. Oct. 8 to 1 

Niles, Street Fair, Oct. roth, 

PENNSYLVANIA. 

Bloomsburg, Columbia county Agricultural So- 

ciety, J.S. Mensch, pres’t. A. H. Yost, sec’y. 


Oct. 8 to r2. 
Forksville, Sullivan county Agricultural Socie- 
ty, M.R. Black, prest, J. 1 
Vaddress, Lincoln Falls, Pa. Oct. 2to4 
Sreensburg, Greensburg Fair Association, W. 
'. Holtzer, pres't. D. B. Fisher, treas. M. N. 
Clark.sec'y. address..Clarid. >. Pa. Oct. 2toa 
Lewiston, 


Hoagland, sec y, 


_, Mifflim cocciy Agiicultural Seciety 
Jas H. Sigler, pres» Thos. W. Moore, treas 
A. T. Hamilton, secy. Dee. i> ta 13 


Montrose, Montrose Agricultural Society, W. A. 


Litswort® sec'y, Oct. 1 to 2 

raret! @ forthampton county A-ricultural 
society. Wm. F. Beck, po s’t, J. J. Maus, 
sec'y. Oct. 1 to 4 


SOUTH CAROLINA. 


Columbia, South Carolina State Agricultural So- 
ciety, Thos. J. Moore, pres't, Thos W. Hollo- 
way, sec'y, address, Pomaria, South Carolina 
Nov. 11 to 1§ 


TENNESSEE. 


Dyersburg, Dyer county Fair Association, N. 


W. Callcut, pres't. T.C. Gordon, sec’y, Oct 8 
to 12 

Paris, Henry county Fair Association, John R 
Wright, prest, R.A. Foster, sec’y, Oct 15 
to 15 


Rockwood, 
G. Crumbliss, pres't, 
1to4 


Roane County Fair Association, J 
S. P. Sparks, sec'y, Oct. 


Belton, 


Bell 
varter, pres’t, 


er, sec’y, 


Calvert, 


L. T Fuller, pres’t, 


ounty 
Louis Tyler, treas 


Fair Association, W. S. 
lL. K. Tar- 


Oct. 8 to 12 
Robertson County Fair Association, 


Parish, sec’y. 
Corsicana, 


Joel Hayden, pres't, 


15 to 18 


J A. Foster, treas. U.Wm 


Navarro County Fair Association 


F. C. Hand, sec’y, Oct 


Subscribe for 
Billboard Advertising. 


One Dollar a Year 


Dallas, 


Texas State Fair Association, 
Trezevant, pres’t, 
Cour, sec'y, 


Groesbeck, 


G. V. McClintic, pres't, 
Dr. 5S. Bugg, sec’y, 


Hillsboro, 
, Southwest Texas Fair Association: 


Victoria 


Il. D Heason, pres't, 
Reagan, treas. 
fannin county Fair, 
New Braunfels, 
San Angelo, Concho Valley Fair, 


Oct. 


J. B. Adoue, treas. C. A 
19 to Nov. 3 


Limestone County Fair Association, 


Hill county Fair, 


Texas Coast Fair. 


Rusk, 


Otto, 


Rutland Rutland Fair Association 
A. Field treas. 


prest 


Cherokee county Fair, 


F. 


M. H. Clark, treas, 
Oct. g to 12 
S. S. Harris, sec'y 


I. N Hofer, sec’y DH, 


Nov. 7 to 12 


Oct. 5 to 13. 


Comal county Fair, Oct. 12, 13 


Nov. 5 to3 
Nov. Stor 
Nov, 13 to 15 


UTAH. 


Big Horn county Fair, 


Oct. 16, 17. 


VERMONT. 


sec'y Oct. 1to4 


VIRGINIA. 


Lyncht 


uel T 


urge 
w 


®. sc mey 


retburn, 


I ynchbure Fair Association, 


ithers 


Oct. 1 to 4 


Richm«e 


md, 


Virginia State 


J. H. Mead, 
F H Chapman, 


Rappahannock Fair Society, 


pres't, S. J. Quinn, sec'y, 


sam- 


prest, G. W. Smith, sec’y. 


Fair Association, 


Henry W. Wood, pres’t, Wm. G. Owens, see’y. 


Oct. 


Roanoke, 


Starnnte 


yn, 


8 to 12 
No Fair 1895. 
Virginia 


Fair Association, C. B 


Coiner, pres’t, Heber Kerr, sec’y. Oct. 15 to 18°. 


Suffolk, Suffolk Agricultural Association. 
Nurney, prest, 


w 


Oct. 15 to 1. 


WASHINGTON. 


North Yakima, Yakima County Fair. Oct. 7-12 


WISCONSIN. 


Durand 


ton, sec’y, 
Jefferson, Jefferson County Agricultural Society, 
John Whittet, pres’t, F. P. Kispert, treas. Dr. 


J. L. Kearney, sec y. 


Pepsin county Fair, 


Geo” 
J, Walter Hosier, sec'y 


W. H. Hunting- 


Oct 2to04 


Oct. 1 to 4. 


West Bene, West Bend Agricultural Society. S» 
F. Mayer, pres't, Geo. W. Jones, treas. Joseph 


Ott, sec’y. 


West Salem, 
son, sec’y, 


Oct. I to 3. 


Oct I 


Lacrosse county Fair, 


0. S. Sis- 
tog 


Donaldson Litho. Co., Cincinnati, 
have the Best Fair Posters. 
All New and Up-To-Date. 


sOKLAHOMA TERRITORY. 


Kl Ren 
Guthrie, 

Roy Teal, 
Almont, 


» El Reno 


Oklahoma 


sec y, 


Fair Association, Oct. 15 te 3 
State Fair Association. 


Oct. Stour 


CANADA. 


North Lanarh Agr. Society. 


McEwen, sec’y, 
Beachburg, 


W. PB 
Oct 2to4 ; 


North Renfrew Agr. Association, 
John Brown, sec’y Oct 3 to4 


Burford Agr. Society, 


Burford, 
secy, Oct loll 
Goderich, Great 


Jemes Mitchell, sec'y, 


Albert Foster, 


Northwestern Exhibition, 


Oct 1to3 


Markham, EF. R. of York and Markham Agr. 
Seciety, 


Paris, 


O'Neil, sec’y, 
Northern 


Walkerton, 
Arch Tolton, sec’y 


ONTARIO, CANADA. 


Dresden, Camden Agricultural Society. 


W.H. Hall, sec’y, 
North Brant Agr. Exhibition, 
Oct 1 and 2 


Oct 2to4 
x. ¢ 


Exhibition, Oct.1 to 


Walker 


H pane pres't, N. B. Carseallen, treas., John 


Chapp 
Simcoe, Norfolk Union Fair Association. D 


€, sec’y 


Palmerton, pres’t, J. Thos. Murphy, sec’y. Oct. 


15 to r7. 


BRITISH COLUMBIA. 


New Westminster 


Fair, 


Oct 


Stoll 


Agricultural and Industrial 


I ie ea -~ 
ee RE 
———— ae 


\ 
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Se 


Poultry Shows. 


NOTE —Unless given, the secretary's address 
corresponds with that of the show. 


CALIFORNIA. 


San Francisco E. H Freeman, sec’y. Santa 
Ciara, Cal. Dec. 11-17. 

Oakland. IK Felch, judge, F Mecklem, sec'y, 
417 Sacramento street, San Francisco, Cal, Jan, 


=e COLORADO. 


Colorado Springs. F W Hitchcock, judge, ! M 
Hill, sec’y, 602 East Kiowa street, Jan. 1-4 


‘Denver, I K Felch, judge, John Herr, sec’y, 


Jan. 6-12. 
CONNECTICUT. 
Seymour. G H Weaver, sec’y, Dec. 25-27. 


Derby. F B Zimmer, H P Scudder and N A 
Nichols, judges, E M Hunt, sec’y, Dec. 24-26. 


DISTRICT OF COLUMBIA. 


National Poultry Show, Washington. Geo E 
Howard, sec’y, Feb, 12-18. 


GEORGIA. 


Cotton State Exposition, Atlanta 
sec’y. Dec. 5-12 


INDIANA. 
Indiana Pigeon & Pet Stock Association. Frank 
Erdelmeyer, sec’y. Dec, 2-6. 
Kokom». E. E. Sanders, sec'y. Dec. 16-2 


IOWA. 

Ottumwa Poultry ee rT Ottumwa. W.S. 
Russell, judge. . A. Miir, sec’y. Nov. 21-23. 

lowa State Poultry pest Ottumwa. Shel- 
labarger — kmry, judges, W.S. Russell 
sec'y. Dec. 2-7. 

Mt. Pleasant. ‘4 S. Russell, judge. C. R. Doe 
sec’y. Dec. 10-14. 


Hampton. Holden and Hersey, judges, Paul 
Jones, sec’y, Dec. 30-Jan. 4. 


KANSAS. 


Parsons. J. W. Wale, judge. J. R. Alexander, 
sec y. Nov. 12-15 


Cc. A. Collier, 


Topeka. Theo Hewes, judge, D A Wise, sec’y, 
Jan. 6-11. 
MARYLAND. 
Frederick. Henry C. Keefer, sec’y. Oct. 8-12. 
Hagerstown. G.O. Brown, J. H. Drevenstedt, 


and Jj. C. Long, judges. John L. Cost, super- 
intendent. Oct. 15-18. 


MASSACHUSETTS. 
Amesbury. I. K. Felch, judge. E. J. Graves: 
sec'y, Dec 4-6. 
Northampton. C H Tuttle, sec’v, Jan. 7-10. 
Boston Poultry Association, Boston. C M Weld: 
sec'y, Jan. 14-18. 


MICHIGAN. 
Saginaw Butterfield and Tucker, judges, A. 
I’. Herbert, sec y. Ionia, Mich. Dec. 10-13, 


Concord I. K, Felch, judge. Jas. A. Tucker, 
sec’y. Dec. 5. 


State Show, Jackson. Bridge, Butterfield, Sew- 
ell, Tucker, Slifer, judges, F W McKenzie, 
sec’y., Concord, Mich., Jan. 7-12. 

Grand Rapids. Hewes and Tucker, judges, Alice 
M. Mason, sec’y, Jan. 20-24, 

Marquette. Bronson, judge, Geo W Freeman, 
sgc’y, Jan. 23-26. 


MISSOURI. 


Mid-Continental, Kansas City. F. M. Slutz, 
sec’y, 2024 Chestnut street. J. W. Wale, W.S. 
Russeli, Sharp Butterfield, J. H. Drevenstedt, 
Theo. Sternberg, F, W. Russell and D.T. Heim- 
lick, judges. Nov. 27-Dec 2. 

Stewartsville. Theo. Hewes, judge. 
erts, sec’y Dec. 4-6 

St. Louis. J. Y. Bicknell, H. A. Bridge. D, T. 
Heimlich, J. W. Wall and F. W. Hitchcock, 


judges. C. R. Crouse, cor.-sec’y, Jefferson Bar- 
racks, Mo. Dec. 9-14. 


Cc. C. Rob- 


Lebanon. Theo. Hewes, judge. G H. Hinds, 
sec’y. Dec 16-21. 

Hutchison. Cy Emry, judge, Dr J F McArthur, 
sec'y, Jan 1-4. 


NEBRASKA. 


Tecumseh. Al. N. Dafoe, sec’y. ©. A. Emry 
judge. Nov. 28-3 : 

Auburn. W. S. Russell, judge. H J Fo Wert, 
sec’y. Dec. 17-21. 

Wayne. L. P. Harris, judge, H. Gregory, sec’y, 
Dec. 15-2: ’ 

Beatrice. Cy A Emry, judge, E E Greer, sec’y> 
Dec. 24-27, 


NEW JERSEY. 


Surlington County, Mt. Holly. Henry I. 7 
sec’y. John E. Diehl, poultry judge. H 
Koon, Sr., pigeon judge. Oct. 7-10 

Garden State Poultry cae Pigeon Association 


Hackensack. C. W , Johnson, sec'y, Cranford 
N J Nov. 26-28. 


NEW MEXICO. 


Snyder, judge, A F Overman, 


Albuquerg te. 
ec'y, Jan. 17-1 


NEW YORK. 


Meridian. Wm. H. Carr, Jr., sec'y. J. Y. Bick 
nell, judge. Nov. 19-22. 

Rochester Fanciers’ Club, Rochester. W. J. Har 
rison. sec’y. Dec. 2-6. 

Rochester. H. P. Schwab, sec’y. Dec. 16-21. 

Smyrna. Sharp Butterfield, judge, S K Wilcox, 
sec’y, Dec. 31-Jan. 2, 

Hamburg, EC Pease, sec’y, Jan. 6-10. 

New York Poultry and Pigeon Association, Madi 
son Square Garden New York City H V Craw 
ford, sec’y, Montclair, N J. Feb. 1-6. 

NORTH CAROLINA. 

North Carolina State, Raleigh. John Nichols, 

sec'y. Oct, 22-25. 


OHIO. 


Cleveland and Ohio State |Columbus), Cleve- 
land. Pierce, Butterfield, Bridge, Barker, 
Murphy and Weston, judges. W. S. Rowe, 
sec’y, 18 Herscheuer St. Dec. 4 to 11. 

Tri-State Poultry and Pigeon Association, East 
Liverpool, A. McIntosh, sec’y. Dec. 4-14 
Tiffin, J. VY. Bicknell, judge. D. S. Biller 

sec’y. Dec. 17-21. 

Alliance. Sharp Butterfield, judge, CS Angle 
meyer, sec’y, Dec. 26-31. 

Dayton. I K Felch, judge, C H Clark, sec’y, 136 
Hawthorn street, Dec. 26-31. 

Findlay. R M Wise, sec’y, Jan. 1-4. 

Washington C.H. W R Dalby, sec’y, Jan. 4-5, 

Bloomington.. J B Peele, sec’y, Jan. 6-10, J 

Toledo Fanciers’ Association. John Davidson, 
dog judge; Sharp Butterfield, poultry judge ; 


A Muehlig and A W McCiyre, pigeon judges 
A W Bell, sec’y, Jan. 28-31. 


PENNSYLVANIA. 


Pittston. F. P.Cosper, sec’y. Dec. 17-21. 


RHODE ISLAND. 
Rhode Island Poultry Association, Providence, 
H, S. Babcock, sec’y. Dec. 10-14. 


TENNEESEE. 


West Tennessee Poultry Association, Jackscn. 
C A Emry, judge, H M Dawson, sec y, Jan. 6-10. 
Nashville, A R Gray, sec’y, Jan. 14-18. 


TEXAS 


Dalias Exposition. Dallas. C. A. Cour, sec'y. 
Oct. 19 to Nov. 3. 


Fort Worth. D. 0. Lively, sec’y. 
judge. Dec. 10-12. 


State Show, Galveston. J.G. McReynolds, sec’y, 
Neches, Tex. Dec. 17 to 21. 
UTAH. 


Salt Lake City, J W Haslam, sec’y, Jan. 6-10. 


VIRGINIA. 


Virginia State, Richmond. Wm. G. Owens, se‘y. 
Oct. 5-12. 

Roanoke. J. H Drevenstedt, judge. 
Lovelock, sec’y, Salem, Va. Dec. 4-7. 


WASHINGTON. 


Tacoma. Theodore Sternberg, judge, F A Row- 
sell, sec’y, Dec. 31-Jan. 4 

Seattle. IK Felch, judge, W B Goodrich, sec’y, 
Jan. 22-25. 


BRITISH COLUMBIA. 


Vancouver Poultry Association, Vancouver. Cor 
Spice, sec’y, Jan. 7-11. 


D. M. Owen, 


Frank A. 


Conventions, etc. 


Oct. 16, Eastern Synod of Reformed church in 
the United States, Shamokin, Pa. 


Oct. 8to1o. 31st annual convention of Pennsyl- 
vania State Sabbath School Association, at 
Williamsport, Pa. 

Oct. 1 to 21. Great Episcopalian Council, at 
Minneapolis, Minn. 

Oct. 15 to 17. Non-partisan Women’s Christian 
Temperance Union, State convention, to be 
held at Cleveland, O. 

Oct. 3to6. Illinois Christian Endeavor Societies 
State convention, at Bloomington, Ills 

Oct. 24 to 27. Indiana Christian Endeavor Union 
8th annual State convention. Greensburg, Ind 

Oct. 9 to 11. New Jersey Christian Endeavor 
Union will meet at Atlantic City. 

Oct. §to1o. Christian Endeavorers’ State Con 
vention, at Brooklyn, N. Y. 

Oct, 144to17. American —- of Architects 
29th annual convention . Louis, Mo, 

Oct. 8 to 1. Women's sialiaien Temperance 
Union of New Jersey, 22d annual convention, 
Paterson, N. J. 

Oct. 7 tog oe Grand Lodge of Good Tem 
plars, Topeka, Kas. 

Oct. 16 Pennsylvania German Society, meets 
at Bethlehem, Pa. 


Oct. & Commercial Traveler's Association of 
America, 4th annua! convention, Buffalo, N. Y 


Oct. 17 to 20, Young Men's Christian Associa 
tion of the Pacific Northwest, t2th annual 
convention, at Salem, Ore. 

Oct. 4 to6 Young Men's Christian Association 
of the Second District, Middletown, N 

Oct. to 20. Yoang Men's Christian Associa 
tion, state convention at Evanston, II! 

Oct. 23. Young Men’s Christian Association 
Auxiliaries, annual State conference, held in 
Waterbury, Conn 


Oct. 11 to 13. Young Men's Christian Association 
third district convention, Cohoes, N 

Oct. 10 to 13. Young Men's Christian Associa 
tion, State convention, Wausau, Wis 

Oct. 15, 16. Kane county annual Sunday School 
convention, Dundee, Ill. 

Oct. 10. Oregon Knights Templaa Commandery 
Albany. 

Oct. ty. Idaho grand lodge, 1.0.0. FF. Cald 
well 

Oct. 21. State Suffragist’s Convention, Ashta 
bula, O 

Oct. 22, 23. River convention, Vicksburg, Miss 

Oct 5. Lucas county Old Settlers’ Association 
Chariton, Ia. 

Oct. 14 to 16. American Purity Congress, at 
Baltimore, Md. ; 

Oct. 24 to 26. Missouri Press Association, Pertle 
Springs, Mo. 

Oct. 18. Mystic Shriners, Grand Rapids, Mich 

Oct. 17 to 10. Northeastern lowa Educational 
Association, Charles City, la. 

Oct. 9, 10. oth Reunion of the 76th Ulinois Infan 
try. W atseka, Ills. 

Oct. 9. National Republican Vigilant Associa 
tion, Negro National convention, Baltimore, 
Md wih 

Oct. 1. Seventh Michigan Cavalry Association 
Saginaw, Mich 


Sct. 22to 24. 
Dayton, 0 


Nov. 5,6. State Federation of Clubs, (Women's) 
Grand —— Mich. 

Nov. 19. National Manufacturers’ Association, 
Chicago, “Ills 

Nov. 20, 30 ©(Congress of Librarians, Atlanta, Ga 


Fifth General District Convention 


Nov. 12, Texas Irrigation Association, at San 
Antonio, Tex 

ec. 6, 7. Retorm Press Association, Lawrence, 
Kas 

RACES, ETC. 

Oct. sto. New Hampton Racing Association, 
New Hampton, la 

Oct. 1 Decatur Wheelmen’s Club, Decatur, 
Ills " 

Oct. 22 National Circuit Race Meet, Pueblo, 
Colo 


ENCAMPMENTS. 


ict. af to IS National - ng nt of tho 
Union Veteran Legion, Buffalo, 


Sri w to Nov. Fourth Annual Food and 
tie alth Exposition, Brooklyn, N.Y 

Nov. 14. 18. Flower Show, Houston, Tex 

Nov. 11 to National Horse Show, Madison 


Square Garden, New York 


Nov6to 16. American Horse, Fat Stock, Dog 
and Poultry Show, Chicago, Ills 


Bolidal and 


Posters. 


FREE. 


to do! 


LYtho. €o. 


Eommercial 


Our catalogue of new Holiday and 
Comrrercial 


every business, is now ready for 
bill posters 
at once if you want one 
Besides the commission 
we allow you, you get the posting 


They will sell on sight, 


Thc Donaldson 


Cincinnati, O. 


Business 
Boomers 


Posters, suitable for 


Send your name in 


They are 


Make Your 
Business Boom 


BOISE, 


IDAHO. 


SPAULDING 


& GORDON, 


CITY BILL POSTERS AND DISTRIBUTERS. 


CAPACITY. Ten 4x7 Stands. One 4x12 Stand, One Hundred 3-Sheet 
Scattering Stands. Two Hundred 1l-sheet Scattering Stands, One 


Hundred 1 


l-sheet Boards to be listed. 


We pay rent for our locations and can quarantee. 


REFERENCES 
Member Associated Bill Posters’ Association 


POSTERS 
PROPERLY 
PRINTED & 
POSTED 
PAY 
Prodigious 
PROFITS. 


turnished. 


First National Bank: W.S. Whitehead, druggist : FE. B 


sO, 


Lage, postmaster 


R.G. SPAULDING, Manager 


We Print Posters Properly. 


It's worth a great deal more to have your posters done 
right. And our prices are as low, and even lower than 
others who do inferior work. 


Designs and estimates 


Correspondence solicited. Advice free 


BILL POSTERS: 


94 This diagram represents a strong 
designed for your own use. 
on your own boards. Strong, brief, and to the point. We 
turmsh them as per diagram, printed 

Red on White, 
Brown on White, 
Furnish them all one color or assorted at the following prices 


Three-Nheet Poster, 
It will advertise your business 


Red on Yellow, 
Brown on Yellow, 


$2.25 100,...3 $0 
ahd 20), 10.00 
Ss SOO, 20.00 
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DO YOU WANT IT? COLORADO. WECANGIVE ITTO you. 


THE 


CurranCo. Big 3 
Main Office, 


7 seen Distributing Points for 
Denver, Colo. \ m Bill Posting, 


Branches, PUEBLO © | Distributing, 
oe Wall and Fence 
Advertising Signs. 


Colorado Springs 
and Pueblo. 


Be sure to have your ad. in the Christmas number of IT’LL BE A BOOMER. 


WE EXPECT YOUR AB. « BILLBOARD ADVERTISING.” Magnificently Illustrated. 


wa «=—«d:~SséBiill.,- Posters! 
— Best Past: Brush Havdle on Earth, 


| HAVE THEM. YOU NEED THEM. 
MACK W. PEACHEE. 


_ 16 Water Street. INDIANAPOLIS, IND. 


Have vou seen re New Model No 


Improved American pei? 


SSUE IDEAS. : Cost #1. Make fso. New 
Samples toc. ‘Plan free. AD aC Ee “Bo sto 


CONTRACTS 


SOLICITED FOR 


. ’ ee ae : 
a af P ‘~ = — - 
: y uf oe eee ees 4 oe 
g — - “ 7 he Cas =< 2 | \ ' \ 
. 
“ontains New Ideas and Improved Construction developed in the manufacture and use of thous For Ascensions 
ands of a No. 1 .. me marvelous combination of simplicity and capability, being rapid, en able e : 
yor se nds i 7 ome es in sight ; uses no ribbon, but prints direct from the — ne Of A y D pti 
aL cd. wi ith the ‘pe rfc > = ent, gives results unexcelled by any ; handsomely e ele “Y n escri on. 
ote d achir ary —- ed 


Address, 
‘ Third 'Veur ont No Competitor. Send for catalogue and letter written with it. The Great Hanner Balloon Co » 
; Ali Kinds of Advertising 


AMERICAN TYPEWRITER COMPANY nasntansnsnstasatiysint Matter, by the 


CITY HALL ns NEW YORK. WRITE TO | 
} s 
-laternational 


The Old Reliable. 


JOHN CHAPMAN 00.-.... XS ©)} Association 
Bit Posters, ™ 2 MONTANA = ©o 
DISTRIBUTERS, Bill Posters’ Association, | Nistributers 
ART BULLETIN ADVERTISERS, © “- HARNOIS, Helena, OF NORTH AMERICA. 


STATE CONTRACTOR FOR 
t : . : , eliable Members Onl Aftidavits Furnished 
see csiiiantaatiain ares Bill Posting, Distributing, and R oe r se te sad beerngp stip 


19 Longworth St., Telephone 2314. General Advertising, 


= fe. Helena, Butte, Gr it’ Falls, Missoula, W. H. STEINBRENNER, Solicitor, 
: CINCINNATI @] Anaconda, Bozeman, Livingston, ; 
JOUN CHAPMAN, ’ - sill Deer Lodge No. Sti Vine Street, CINCINNATI, 0. 
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Stop! Look and Read! LIMA, OHIO, Pop. 20.000 HUJIEST-STOUT SIGN (cYoy 


= Bill Posting Plant For Sale LICENSED CITY BILL POSTERS, 
ADVERTISING SIGN CONIRACTORS. 
213 N. EICHTH STREET, ST. LOUIS, MO. 


Own and Con rol 31,800 Lines! Feet of Bi'l erd Bu letin foards in St. Lou's and Suburbs. 


x Or TRADE, doing fine business, must leave on account of health. Best Plant of 
its size in Ohio. For price, etc., address W. C. TIRRILL, City Bill Poster. 
@ 


This is | Ra am sey: P Lexinthom 2 


es Cc Ps Ee o Pe > 

pont | Age posTS BILLS? Ng 
Overlook iY ee Ne Is Tue BOSS. HE OWNS ina 
Lexington, |) Si oo,’ E 5 , sees TH ALLY Ra coneRtD Tutt 

The Queen eh i , 4 2 a Sees THAT aytin m7 Centstor 30 Days, 


Of The Yes.v?" gay 50.Got2 Good “pay 


Ay \ , ef ‘ ' ould ' 
Famous SN, = Distributing! Net DoAnything Else “Msi, 
gs BlueGrass|/ § aN GG: os, = -137-5-Main- re 


Region Ky. || 


wt Ramsey « & GO: 


The Tdeat a ‘i wie Te chugh 


Fairhaven, Wash. 


e | , 
For Information Regarding The Famous 
| g 
Sines Dasi Q Machine | WASHINCTON 


Manufactured by the CEDAR 


IDEAL PASTE MACHINE CO. SHINGLES. 


When you write, mention Billboard Advertising 


e This Paste Machine 1s to-day the simplest piece ot mech- e ¥ ‘ 
@® afhiism on the market. Easy to operate, can be run by hand or @ Chas. H. Day’s Circus Story, 


steam power. Size of machine, 4 feet 4 inches long, 23 inches ‘“c >» 
@ wide, 5 feet § inches high. @ Young Ac. Forepeughs 


Write us for printed matter. THE ELEPHANT TRAINER. 
@ IDEAL PASTE MACHINE CO. @ Mailed on receipt of twenty cts. L.H. DAY 


HITNEYVILLE, CONN, 
DAVENPORT, IOWA. e 


When you write, mention Biliboard Advertising. 


THE DONALDSON 
BILL POSTERS’ 


PASTE BRUSH 


HIGH-CLASS Walt-Tene ENGRAVING. 


ies ‘ _ “ 4 = 
; epee che ied COPPER BOUND & STEEL RIVETED 
wh. - THE BEST AND MOST DUR- 
Wath hi Hi ABLE OF THEM ALL. 
SENI HH PRICES 
_ PRICES ty i 10 in, each, $3.75 | 10 in, doz, $40.00 
A good 3x4 $3.00 Hue fi f i Q* “ 3.25 Qg * “ 36.00 
Phi re graph 31x41 2% r i i g « ” 285 x « “ 32.00 
> 2 de mh ‘ | \ 
and ia . | | i | SEND YOUR ORDER TO 
Get a ts i iit 
— hid i ' HV WAY, The Donaldson Litho. Co. 
Cut. res _ ‘ME CINCINNATI, OHIO. 
© SEND FP | ep se: yess esse ie: se: ? +, ti ; fet 
The ae tes 
ase os 
PRICES: Money i THIS SPACE RESERVED BY fa8 
2x3. $2.50 With 305 #93 
24x34. . 205 = 33 THE INTER-STATE a 
2%x3%, 2 Order. se ap 


* 
Perr 


BILL POSTERS’ PROTECTIVE 


ASSOCIATION. 


© 4, 6-0, 8-2, O°2, O° 2, Oe, 
+ 


The relleberg Pheto-Gravingte. Ci SIH HRAL eg. 


When you write, mention Billboar d Advertising. 
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